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ABSTRACT 
Bodaboda business in Kenya is one of the most popular industry in providing informal self-
employment and source of income for many unemployed youth, by offering the basic mode 
of transportation in both rural and urban areas.Conversely, young people especially the youth 
who have completed schooling in many parts of country, remain unemployed influencing 
them to seek for alternative employment in boda boda enterprises as a way of self-
employment. Although the youth form the largest work force in Chuka Municipality, there 
has been no tangible report on their operations and how Bodaboda has empowered the youth 
a gap that this study intended to fill.The study adopted a descriptive research survey design 
because the design deals with the situations the way they are without manipulating the 
variables. The target population for this study was approximate 260 youths, 15youth groups 5 
Sacco‟s and 4 micro lending financial organizations in Chuka Municipality. The study used 
the simple random and systematic sampling procedures to get 106 respondents from all the 
clusters. The study usedan interview schedule for bodaboda operators as data collection 
instruments. A pilot study was conducted in the neighbouring Chogoria Municipality which 
had a similar characteristics like those of Chuka Municipality using 20 subject which was 
30% of our sample size. The purpose for the pilot study was to ascertain the content validity 
and reliability of research instruments. The interview schedule had both open-ended and 
closed ended questions covering all the study objectives to give room for diverse opinions. 
Both qualitative and quantitative questions were used as per study variables. Before data 
analysis theinterview schedule questionswere inspected for any error and omissions, and then 
coded and entered into the computer for analysis using software Statistical Package for Social 
Sciences (SPSS) version 21. The results were presented using tables and graphical 
illustrations. The study established that Boda boda Sacco‟s was embraced around Chuka 
Municipality and it was a very popular because many boda boda operators have been 
members of these Saccos for the last 3 years. Few Boda boda operators were also operating 
using their own motorcycles. Majority of boda boda operators wholly depended on the 
business as source of income. One earnings per day majority went home with between Kshs 
300-500. However, majority had ability to meet basic needs increasing after they engaged in 
the BodaBoda business. On saving mobilization, boda boda operators made their savings in 
SACCOs while less than a half deposited their savings in commercial banks. SACCO 
officials also gave advice to the youth in regard to regular savings, borrowing wisely and 
paying promptly. Majority of boda boda operators started their business through their own 
savings. This shows that either boda boda operators were not aware of avenues for obtaining 
venture capital or finance institutions were sceptical in advancing risk capital to youth. Also 
half of boda boda operators saved the amount that a person was willing to save whereas 
others saved according to their strength but not the set targets. It was still difficult for some of 
the operators to access credit facilities from financial institutions and this may be as a result 
of the inconsistent saving patterns of some of the operators. Majority of Boda boda operators 
in Chuka Municipality were not at all aware of savings products on offer by various Sacco‟s. 
Only a small percentage of respondents were aware of savings products on offer by various 
Sacco‟s. On challenges facing boda boda operations, capital availability was a challenge. The 
study recommends that the Bodaboda Saccos operators should come up with self-projects to 
support the Sacco in its challenges to meet the targets of the Sacco. The Chuka Municipality 
should increase its support to the Bodaboda Saccos by giving grants. The Bodaboda Saccos 
should be sensitized by the Cooperative Ministry to understand the cooperative way of doing 
business. The Sacco leaders should advance on project management skills through attending 
workshops and seminars. They should benchmarking from those Saccos with similar 
challenges and improve on their weaknesses. The researcher suggests thata similar study 
should be carried in different Municipalities to see if the findings will concur.  
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DEFINITION OF KEY TERMS 
 
Attitudes of youth Refers to perception of youth towards bodaboda business which can 
be either be positive or negative.  
 
Enterprise Refers to income generating activity that the youth engage in. 
 
Bodaboda  Refers to a bicycle or motorcycle taxi which originally in East Africa 
started in Busia in the Kenya /Uganda border.  
Bodaboda operator – He/she is a person who rides a Bodaboda.  
Empowerment – it is the process whereby people gain the ability to make decisions and 
implement change in their lives.  
Empowerment of youth Refers to the outcome by which Youth as change agents gain 
the skills to impact their own lives and the lives of other individuals, 
organizations and the community at large.  
Motorcycle (Bodaboda) – it is a two-wheeled motor vehicle. 
Youths  Refers to residents in Kenya of the age between 18-35 years. 
Youth group –  it is a registered organization of individuals with the age gap of 18-35 
years.  
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CHAPTER ONE 
INTRODUCTION 
1.1 Background of the study 
Globally transportation of both human and goods is one of the most active activity 
that has significant effects on the economic growth and development of every nation. 
In general public transportation systems in the word provide movement and access 
of both goods and people to areas of interest (Fasakin, 2011). Notably, globally 
people participate in transportation system to access areas of interests such as 
employment, retail, health, education, farms, and market among other areas 
depending with interest at a given time (Malmberg, 2014).Subsequently, the 
mobility of people and goods must occur on daily basis in an active economy, as 
such certain transportation systems are very crucial for the livelihood of a nation and 
its people. Due to the importance of transport sector, it attracts a lot of investment 
inform of resources and time to reap the guaranteed returns.  
According to Miller & Friesen (2003), bicycle and motorcycle based transportation 
system in the world occupies a very important position in the transport sector, 
particularly being a technology leap in movement of people and goods by walking, 
head loading and use of animals.This mode of transport is common and has been 
given local names in specific countries where they are in operation. This mode of 
transport using motorcycle taxis began in London cityin early 1950s (Howe, 2003), 
and they were considered to offer faster transportation throughout the city because 
they were easily accessible and they could get through traffic congestions without 
wasting time (Torres Martinez, 2011).Since the some local authorities such as  Mole 
valley district council approved bicycletaxi in 1960s, but due to vulnerability and 
large number of bicycle taxi‟s by then stringent measures were imposed (Howe, 
2003).  
The use of motorcycle transport was first done by Pierre Michaux in Paris way back 
in 1860s by. Nevertheless, the developments of motorized two wheeler  cycles later 
found its footing in most of European countries by 1960s, before being adopted in 
United States of America and by 1960 it was the most notable form of transport in 
China and India  (Hitt, Ireland, Camp& Sexton, 2011). According to Hitt et al 
(2011), in a global perspective, motorbikes are the primary means of motorized 
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transport. In some countries such as Taiwan, the number of automobile is ten 
thousandper 5000 peoples which translate to over five million motorcycles in the 
country. In Thailand the story is similar to that of Taiwan particularly in Bangalore, 
where over 100,000 fleet of motorcycles are in operation per hour (Runyan, 2015). 
According toTorres Martinez (2011), in Vietnam use of motorbikes is extremely 
high due to lack of alternative public transport system and the state of low income of 
the people puting automobiles out of reach for many. In Vietnam, motorized traffic 
consists of mostly motorbikes(Howe, 2003). 
In Africa, motorcycles can be traced way back to 1960‟s, however its 
commercialization can be traced clearly after the Structural Adjustment Programme 
by World Bank in early 1980‟s(O‟Sullivan, 2010). The global economic recession 
and the fall-out of the structural adjustment programme between 1987 and 1993 
greatly affected the purchasing power of the governments in - 440 - developing 
nations and the populace to replace existing public transport fleets of buses and taxis 
(Kumar, 2011). In Rwanda these motorcycles are known as “moto” and are majorly 
operated by the youth aged between 18-35 years (Malmberg, 2014). While in 
Nigeria motorcycle taxis are called “Okada” and are used to ferry passengers in most 
cities(Oluwaseyi, 2014). Uganda is a home of motorcycle taxis commonly known as 
“Bodaboda” and is believed to have originated in Busia county of Tororo district, 
Eastern Uganda in the mid-1960(Masanga, 2010;Ajowi&Kokwaro, 2013).  
1.1.1 Boda Boda Business  
Motorcycles and bicycles in Kenya can be traced back to the colonial era, although 
they were reserved for government officials and the rich. However, usage of bicycles 
as a mode of transportation can be traced on a border town of Busia between Uganda 
and Kenya(Manyara, 2013). This mode of transportation later spread to other urban 
and rural areas in both countries, but the fastest adoption of this mode of 
transportation occurred in Uganda than in Kenya. Initially they were used to 
smuggle goods across the Kenyan-Ugandan border but in time they transformed into 
an informal „for hire‟ type of transport service catering largely to passenger 
needs(Luchidio & Gatebe 2013). From this period Bodaboda mode of transport has 
been embraced Kenya, providing taxi services both in rural and urban areas. In a 
study byMwobobia(2013),Bodaboda have provided transport for goods at house hold 
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level and also by small scale traders who have gained greater and flexible mobility 
and enhance their incomes through cheap and easy transportation of goods. In recent 
years in Kenya, there has been a upsurge of motorcycle Bodaboda business which is 
also a phenomenal the government has to deal with in terms of regulation and 
control.The high influx of motorcycle taxi in Kenya was a result of tax waiver on 
motorcycle importation and spares by the government in 2008. This was meant to 
promote job creation in the transport sector to the youth (Mutiso& Behrens, 2011).  
According to Kenya National Bureau of Statistics KNBS (2010), the zero rating on 
taxes and its gazzetement in 2008, the number of imported motorbike increased from 
approximately 3800 motorcycles in 2005 to approximate 1 million by 2010. WHO 
(2005) report also indicated that, between 2005 and 2010 motorcycle registrations 
increased by 40% in most African countries. The WHO report further indicated that 
in East Africa alone made up of the 70% of all motorcycle registered in Africa and 
their registration was double that of motorcars. Odero (2011)the Kenyan bodaboda 
transport services are a Ugandan innovation which started in 1960‟s as people 
crossing the border between Kenya and Uganda used bicycles to move goods 
(Odero, 2011). However in early 1990‟s the bicycle based carriers were 
complemented by light motorcycles, thus making the movement fast and convenient 
in most Kenyan towns (Otieno, 2012). According Kenya national bureau of statistics 
(2012), 80% of youth are Bodaboda operators. 
Youth empowerment is a key to every national development. Youth empowerment 
programmes provides the skills, knowledge and tools required for effective 
development. In countries like Ethiopia, Ghana and Ireland, the local authorities 
empower youth right from the local council levels for enabling them to participate in 
all works and tackle issues affecting them(Mutiso& Behrens, 2011). Some African 
countries such as Ghana and Nigeria, obligatory national service schemes for young 
people exist in various forms to expose youth to public and work experiences (Guest, 
2007).The provision of both academic talent based training and empowerment clubs 
is a way of strengthening youth empowerment programs in the country to facilitate 
youth to run their own enterprises (Nkede, 2012)  
1.1.2 Self-employment and Youth Empowerment 
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Youth empowerment “is based on the belief that young people are the best resource 
for promoting development and they are agents of change in meeting their own 
challenges and solving their own problems (MSYA, 2007). For young people to be 
empowered, certain processes and mechanisms have to be instituted. In Kenya, 
Bodaboda business is one the fastest growing industry which is providing much of 
informal self-employment among the youth. The sector is the best income generating 
activity currently among youth and it generates a lot of opportunities for many youth 
who are unemployed annually in both rural and urban settings in Kenya as observed 
by (Odero, 2011).  
Through Bodabodaenterprise many youth have been able to contribute both social 
and economic development of the country immensely.Nevertheless, in Kenya youth 
constitute the largest portion of the population youth with majority having little 
education. Due to their education background and lack of entrepreneurship 
knowledge majority have fallen victims of exploitation since the mode of 
employment came when the government was not prepared and had no policy 
formulation for it, thus  the famous “kazikwavijana, pesakwawazee” slogan became. 
Majority of youth in Bodaboda businesshave been filling short changed due to 
inadequate empowerment programs to meet their obligation in a sustainable way as 
observed by (Manyara, 2013). Although young Bodaboda operators in Chuka 
Municipality forms the largest work force , there is little focus on their 
empowerment a gap which this study intends to fill, by establishing weather 
Bodaboda operators business in Chuka have positively influenced their self-
empowerment and  self-sustainment. 
 
1.1.3 Savings Mobilization  
As observed by Mutiso & Behrens (2011), youth savings mobilization through 
locally or owned Sacco‟s is a voluntary venture of people with common or diverse 
background for the purpose of solving their common problems through self-help and 
mutual understanding to get help through Sacco. Savings mobilization has been 
embraced by many youths in Kenya throughBodabodaSacco‟salthough Bodaboda 
Sacco‟s are not much different from each other.The Bodaboda Sacco‟s as 
cooperatives entities are also more legalized group in comparison to Self-help 
groups  which in most cases are not registered entities and in some quarters they are 
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regarded as non-profit organizations. However, their strategy is much similar to 
those of other community based organization on savings mobilization. Through 
these youth Sacco‟s members act as the guarantors and they do not request for 
collaterals like formal banks making them the best choice for Bodaboda operators. 
The Bodaboda based group approach not only enables the youth to accumulate 
capital by way of small savings but also helps them to get access to formal credit 
facilities (Mwobobia, 2013). As observed by Masanga (2010),Bodaboda Sacco‟s 
approach provides a joint liability which enables the youth to counter challenges of 
collateral security in accessing credits for youth empowerment. While majority of 
youth form some of the largest Sacco‟sin Chuka Municipality, there is little known 
on their savings mobilization a gap which this study intends to fill. 
 
1.1.4Sacco’s Formation  
Sacco‟s formation provide an important bridge of economic empowerment for less 
privileged youth in Bodaboda business who otherwise would hardly be able to attain 
reasonable levels of economic security. The proximity of the Sacco‟s societies to 
members, existence of strong user networks and community relationships present 
opportunities to drive economic development among the cooperating communities. 
Sacco‟s formation create employment directly, indirectly and through spill over 
effects (Manyara (2013). Direct employment refers to employment opportunities 
created by Bodaboda Sacco‟s enterprises while indirect employment arises through 
members‟ income generating activities that are initiated through the support of 
Sacco‟s (Otieno, 2012). Another contribution associated with Sacco‟s is the 
reduction of poverty,by open up opportunities for the less privileged people to lift 
themselves out of poverty (Odero, 2011). Bodaboda Sacco‟s enterprises enhance and 
support members to start businesses and engage in income generating activities such 
as subsistence and cash crop farming. The income generated from Bodaboda Sacco‟s 
activities helps members to build shelter, feed and clothe themselves, educate their 
children, and cater for their healthcare expenses. Sacco‟s also facilitate supply of 
inputs and ease members‟ access to markets. Moreover, they offer members a voice 
to lobby for fair trade, and benign legal and policy environment for co-operative 
enterprises. However, regardless of majority of youth forming Saccos in Chuka 
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Municipality, there is little known on the benefits a gap which this study will intends 
to fill. 
 
 
1.2 Statement of the Problem 
In 2018 the president of Kenya Hon Uhuru Kenyatta affirmed that the nation Big 
Four Agenda was to create job opportunities for youth. The president cited 
manufacturing and transportation as some of the pillars which were expected to cleat 
over 800,000 jobs annually.  Through “Safe space for the youth‟ which is a focus 
towards providing safe space for the youth to come together, engage in activities that 
foster diverse needs and interest including participation in decision making and 
freely expressing themselves was a good idea . However, the same sentiment had 
been raised before towards youth empowerment where in 2008 the government of 
Kenya zero rated taxes on motorcycles and spare parts  as a way of job creation for 
youth. This new dispensation created favourable conditions for microfinance 
institutions and government in rolling out credit facilities towards youth 
empowerment. The government policy on youth was to create a conducive 
entrepreneurship environment for youth but in long run it was dubbed “Kazi kwa 
vijana pesa kwa wazee‟. However, the Bodaboda business in Kenya has gained roots 
both in rural and urban areas and the mode of transportation have occupied over 60% 
of transportation means in the county.With acute shortage of formal employment 
among youths in Kenya, the Bodaboda business quickly lured many youth as a 
means of employment and getting quick monitory gains. Youths in Chuka 
Municipality also embraced Bodaboda enterprise with enthusiasm as a source of 
income solution as well as an employment opportunity.According toMutiso& 
Behrens (2011), for youth to grow economically there is need for empowerment in 
areas savings mobilization, training on group‟s management among others. 
Observable many young Bodaboda operators have joined the business without due 
trainings in terms of entrepreneurial skills and elaborate saving knowledge. This has 
hampered their performance by losing opportunities to up sage their 
livelihood.According to CBS (2015), Bodaboda enterprise pumps approximately 200 
million into the economy on daily basis, thus points to a proper commercialaction 
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that has the prospect of improving the livelihoods of the youths in Chuka Town 
Municipality.However, there is limited information regarding the influence of the 
Bodabodabusiness on youth empowerment, a gap this study sought to fill. Basing on 
the above scenario, there was need to assess how the Bodabodaenterprise influences, 
self-employment, savings mobilization andSacco‟s formation in Chuka Town 
Municipality. 
1.3 Objective of the study 
The main purpose for the study was to establish the influence of bodaboda business 
on the empowerment of youth in Chuka Town Municipality, Tharaka Nithi County 
of Kenya. 
1.3.1 Specific Objectives of the Study 
This study was guided by the following specific objectives 
(i) To establish the extent to which self-employment in Bodaboda business 
has influencedyouth empowerment in Chuka Town Municipality.  
(ii) To determine how savings mobilization throughBodaboda enterprise has 
impacted on youth empowerment in Chuka Town Municipality.  
(iii) To examine how Sacco‟s formation throughBodaboda enterprise has 
affectedinfluenced youth empowerment in Chuka Town Municipality.  
1.4 Research Question 
The study sought to answer the following research questions.  
i. To what extent does self-employment in Bodabodainfluence youth 
empowerment in Chuka Town Municipality? 
ii. How does savings mobilization throughBodaboda enterprise 
influenceyouth empowerment in Chuka Town Municipality? 
iii. How does Sacco‟s formation through Bodaboda enterprise impact on 
youth empowerment in Chuka Town Municipality? 
 
1.5 Justification of the Study 
The findings from this study will assist the policy makers in Chuka Town 
Municipality to put in place strategies which can lead to improved Bodaboda 
services in Chuka Town Municipality. The study is expected to benefit the financial 
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institutions includingBodaboda Sacco‟s in providing efficient and client cantered 
services particularly the Bodaboda based businesses. The is expected to contribute to 
the body of knowledge on providing forms of reference and materials for policy 
makers, ministry of youth and social service and Non-governmental organizations 
dealing with empowerment of youth. The study is anticipated to assist the Bodaboda 
operators with entrepreneurship skills needed to upscale their savings culture, Sacco 
formations, so as to have financial independence like matatu industry in the town. In 
addition, the researcher hopes that the findings will help micro financing institution 
to put in place training programs to enhance the economic, social and cultural 
transformation of the youth.  
1.6 Scope of the Study 
The study focused on the influence of bodaboda business on the empowerment of 
youth in Chuka Town Municipality by zeroing on self-employment, mobilization of 
savings and Sacco formation.The study was conducted in Chuka Town Municipality 
in Tharaka Nithi County among motorcycle transport riders. By conducting a study 
in this site generated an understanding on the influence of bodaboda business on the 
empowerment of youth in urban environments.  
1.7 Limitation of the Study 
The main constrain faced was unavailability of official information on bodaboda 
business in Chuka Town Municipality, such as the enrolment, and clear number of 
bodaboda operators in the municipality.  
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CHAPTER TWO 
LITERATURE REVIEW 
2.1 Introduction 
This chapter reviewed related literature to the current study. The chapter covered the 
following themes:The concept of bodaboda enterprise, youth involvement in the 
industry globally and locally. It discusses the concept of bodaboda business as a 
means of small medium enterprise in bringing about self-employment, savings 
mobilization and Sacco formation. The current chapter also covers the Theoretical 
Framework applied in the study, Conceptual framework and the summary of the 
literature review. 
2.2 Theoretical Review 
Theoretical review are explanations about a phenomenon. According to Nassiuma 
(2007) theoretical framework provides the researcher the lens to view the world. A 
theory is an accepted fact that attempt to provide a plausible or rational explanation 
of cause- and-effect (causal) relationship among a group of observed phenomenon 
(Kothari, 2007). This study will be guided by two theories, the theory of 
entrepreneurial orientation dimensions and innovative enterprise theory.  
2.2.1 Entrepreneurial Orientation Dimensions Theory 
Lazonick, W (2013) was the first person to introduce specific dimensions of 
Entrepreneurial Orientation (EO).Lazonick, (2013)suggested that the entrepreneurial 
firm is that engages in products market innovation, undertakes somewhat risky 
ventures, and is first to come up with 'proactive' innovation, beating competitors to 
the punch. Accordingly,Lazonick(2013) identified the salient dimensions of EO as 
innovative, risk taking, and proactive. To advance on this theory, O‟Sullivan (2010) 
proposed adding two additional dimensions, i.e. autonomy and competitive 
aggressiveness, to complement the three dimensions introduced byLazonick(2013) 
innovative, risk taking and proactive.  
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O‟Sullivan (2010) argued that, to be successful, a firm requires autonomy from 
strong leaders or creative individuals, without any restrictions from the firm's 
bureaucracy. The other dimension, competitive aggressiveness, describes Miller's 
idea (1983) of "beating competitors to the punch".Specific dimensions of 
Entrepreneurial Orientation represents how a firm responds to the threats and not 
only seizes the opportunities as indicated by Miller's proactive dimension. The 
current study will utilize the dimensions of entrepreneurial orientation proposed 
byLazonick(2013)and O‟Sullivan (2010) to assess the EO of motorcycle transport 
operators in relation to enterprise performance. The theory relates to the influence of 
entrepreneurial orientation on performance of alternative public transport in Kenya. 
2.2.2 Innovative EnterpriseTheory 
Innovative Enterprise Theory was developed and advanced by Lazonick (2013) to 
explain the driving forces to innovation and business. Innovative Enterprise Theory 
states that a business entity should seek to translate productive resources to services 
or goods that can be disposed to increase income. In this case , the theory of firm 
provides explanation on how the production process transformation occurs and the 
way revenues are obtained in an organization. Theinterpretationsare compulsory in 
concentrating on three commonaccomplishmentsin which a business can engage, 
strategize and finance. Resources allocationstrategy is aimed at developing human 
and physical competences that can assist the organization to compete in product 
market.   
In innovative enterprise theory, organizations adopts new technology to access 
market, and thereby developing and utilizing the value chain capabilities to generate 
products which can be bought at the processes that are affordable and accessible.By 
financing the product production phase developing the right technology in 
prerequisite and accessing market from the time at which savings in 
industriouspossessions are made to the time at which monetaryearnings are produced 
through the trade of produces. The need for these social conditions derives from the 
uncertain, collective and cumulative character of the innovation process (Lazonick, 
2013 and O‟Sullivan 2010).  
The motorbiketransportation is an invention in the carriageindustries geared 
towardsattaching the profits for motorcycles in solving transportation challenges in 
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both rural and urban areas. However, the accomplishment in this venturehang on the 
choice of business strategy by the operators especially on the choice of technologies, 
routes among others. Further, the setting of the business is very crucial in 
improvingrealization. Organization also includes industrialdirectives and the society 
of corecapitalsimproves theoutput.  
2.2.3 Theory of Human Resource and Organizational Outcomes 
Guest (1987) developed a theoretical framework to show how HRM policies can 
affect human resources and organizational outcomes. Human resources and 
organizational outcomes theory suits this study because bodaboda is an organized 
enterprise among youth in many parts of Kenya, and has shown positive outcome. 
The strength ofhuman resources and organizational outcomes theory by Guest‟s is 
very important when analysing the relationship between human resources 
organizational policies on performance since it provides the pathway for clear and 
ease of testing.   
According to Guest (1987) inhuman resources and organizational outcomes 
commitment is very vital, because it links the goal of employee‟s performance with 
that of firm‟s performance in general. The linkage provides quality of products and 
services. Through human resources and organizational outcomes theory human 
development and training policy occupies the central role because it provides the 
strategic integration path for commitment, flexibility and quality of products. With 
human resources organization the outcome is all wise high job performance , 
problem solving strategy, effectiveness, low turnover, reduced absenteeism‟s and 
few grievances.Human resources and organizational outcomes theory is imperative 
when designing trainings for Bodaboda operators in public transportation in Kenya.. 
The above approach seeks to put into perspective that an economy would be more 
efficient if there is presence of human resource governance can transform ways of 
life and in particular among bodaboda transport segment.  
2.2.3Concept of Bodaboda Business on Youth Empowerment 
The use of motorbiketransportation can be outlined way back in 1860s by Pierre 
Michaux in Paris. However, the developments to motorized two wheeler later 
followed in other European countries before moving to the United States of America 
(Malmberg, 2014). In global perspective, motorcycles are the major means of motor-
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poweredtransportation. According toGbadamosi (2006) in Taiwan for instance, the 
number of automobiles per ten thousand people is around 2500, and the number of 
motorbikes is about 5000. One of the highest user of motorcycle in the world in 
Vietnam due to low income of the masses since many cannot afford vehicles, thus, 
the most used form of transportation is motorcycles.  According to Cox (2010) the 
four largest motorbike markets in the world are all in Asian peninsular that is 
inVietnam, India,China and Indonesia. Brazil‟s frontier towns motorcycle are also a 
popular mode of transportation and during the downturn of 2008, the motorcycle 
market grew by ver7-8%. According to WHO (2010), since 2005 there has been a 
global increase in popularity of motorbikes transportation and some countries like 
USA registration of motorbikes increased from 15% in 1990 to over 35% by the year 
2000, which was attributed to the rising prices of  gas fuel and urban congestion 
(Nkede, 2012). 
The use of motorcycle for public transport is not a new commercial public transport 
system, it has been the common mode of inter-city transportation in most riverine 
areas and in dispersed settlements around the globe. Torres (2011) identified the 
major reasons for the emergence of the motorcycles as means of urban mobility in 
Nigeria and other countries of the world as the inadequacy and ineffectiveness of the 
conventional modes of transportation such as the buses and taxis, and ferry and train 
in very few cities Observably the other mode of transportation, the overland was 
unable to provide the much needed door to door services where the motorbikes field 
the gap. More defined was the motorcycle because they does not route, bus stop and 
the fears are negotiable. Torres, further identified the poor state of roads in most 
developing countries where both rural and urban roads and pathways are not 
unpaved. This situation invariably made it difficult for commercial motorists to link 
several - 439 - routes and access to many activities areas; motorcycle operators could 
easily manoeuvre the bad roads(Torres, 2011). 
In East Africa, Bodaboda mainly provide a passenger taxi service, although they can 
sometimes be hired to move goods (Otieno, 2012). Starting in the early 1990s, the 
bicycle-based carriers have been complemented by and compete with light 
motorcycles that have greatly extended the range and load carriage of 
services(Musilimu&Oluwole, 2014). Motorbikes in this areas provide fastest means 
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of transport services in these poor state of roads and they also persists in persistent 
traffic congestion  The high level of unemployment and underemployment also 
provide the impetus for the secondary and university graduates to earn a living and a 
steady income (Mwobobia, 2013). As a result, most motorcycle operators get 
involve in motorcycle service just to secure a temporary employment. Nandwoli 
(2014) applauded the socioeconomic benefit of the bodaboda industry as it was a 
considerable direct and indirect income generator. Over the past decade there has 
been a significant growth in the use of motorcycles as Alternative means of 
commercial public transport mode in countries in sub-Saharan Africa(Mwobobia, 
2013).Motorcycles form of transportation provides short distances, low capacity 
services more than vehicles which are not accessible to majority of poor in both rural 
and urban areas. Bodaboda form of transportation also serve low demands or where 
accessibility is restricted due to width and quality of roads. According to (Musanga, 
2010), the Kenya government is more characterized with unqualified human 
resources and resources although there is relatively advanced agricultural and 
industrial parks which brings substantial foreign exchange earnings for the 
country.Yet it is a low-income country and the World Bank estimates that Kenya‟s 
poverty level stands at 44 to 46 per cent, which is almost the same level it has 
remained for six years (World Bank‟s Global Monitoring Report, 2012). 
As established byMuli(2013) in his study, many people in Kenya survive 
economically and socially which drive many young people into various jobs 
including motorcycle business  Thus, hundreds of Bodaboda riders with knowledge 
in the business or not have flock the Bodaboda business in both rural and urban areas 
carryingpassengers, goods and any other available transport need to the destinations 
(NTSA, 2014).From inception, Bodaboda business has contributed to easy mobility 
of people and good in urban areas where the streets conditions are pathetic, 
concurring traffic jams or hold ups at an affordable prices without any consequences. 
Much has been said and written on these vices but little attention has been paid to the 
effect of the increased investment in Bodaboda business on economic 
empowermentof the youth involved in this business (Masanga, 2010). 
According toNkede (2012), Bodaboda business evidently has created jobs for 
millions of youth in Kenya. However, there has been no clear definition of youth in 
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bodaboda business. Thus, the World Bank‟s Global Monitoring Report, 2012 and 
WHO (2012b) defines youth empowerment as the factors that enhance the 
development of the youth and productivity among youth as they transit to 
adulthood.Youth empowerment need to focus of adaptation of available government 
structures to include right of youth, which should include right to participation to 
guard them from exploitation as they continue with their ventures. 
According to Nkede (2012), since youths‟ lack of power, voice, and subsequent 
marginalization and exclusion underlies their status, the best strategy in their 
empowerment process demands a removal of both formal and informal institutional 
obstacles that void their attempts to solve their everyday challenges. RoK (2007) 
acknowledges that to give power to young people to make informed decision, they 
require social and economic support, good will from political circles, adequate 
resources, training and capacity building, legal and administrative support, skills and 
compounded with positive value system.Mutiso & Behrens (2011) observes that 
youth are empowered when they acknowledge that they can make free choices in 
life, take action based on their decisions and accept responsibility for their action. 
2.3 Empirical Review 
 
2.3.1 BodabodaBusiness on youth empowerment in Chuka Municipality 
In many parts of world  unemployment among the youth remains the biggest 
challenge to achieve social, economic and political stability (Cox,2010).While 
contending with the current economic crisis in the world, African countries will not 
cope with the growing number of unemployed youth in the region unless serious 
measures and alternative strategies are developed  (Ajowi & Kokwaro,  
2013).Without needed considerations the situation of  youth unemployment will 
continue to get out of control, thus achieving employment among young people 
mostly in Africa requires proper structural policies. Some of these conditions can be 
improved through job creation (Luchidio et al, 2013). 
Like many economic activities bodaboda the transport sector is an important 
component of the economy impacting on youth development through job creation 
globally(ILO, 2013). The efficiency of bodaboda transportation system, provide 
economic and social opportunities and benefits that result in positive multiplier 
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effects to markets and employment in additional to micro-investments. Bodaboda 
transportation system carries an important social and environmental load, which 
cannot be neglected (Hart, 2002). Thus, through bodaboda system general standpoint 
the economic impacts of transportation can be direct and indirect. Evidence suggests 
that transport and connectivity are highly instrumental in the delivery of social 
welfare outcomes by increasing individual access to facilities and supporting income 
generation(Fasakin, 2011). Studies by Otieno (2012); Ajowi & Kokwaro, (2013) and 
Manyara (2013) links connectivity with measurable poverty reduction trough self-
employment and directly benefiting many poor people through employment in the 
sector.  
Youth unemployment in Kenya remains a serious challenge in development, since it 
is estimated that over 65% of unemployed peoples in Kenya are youth and majority 
are in rural areas (KNBS, 2010). Also notable is that out the unemployed youth in 
Kenya only 2% of youth have any formal education beyond secondary school 
education and the other chunk of youth have no vocational or professional skills 
trainings. In most cases this cluster of youth are idlers leading to petty crimes or any 
other bad things to make end meet. As established by KNBS (2010), due to this 
challenges many youths have taken up motorcycles „Bodaboda businesses at a very 
high rate. Evidently from 2009 in Kenya the rate of motor car registration has 
stagnated in comparison to motorcycles which registration was at 161,870 in that 
year only accounting to57% of total registration that year. From 2008-9 motorcycles 
and other auto cycles have become very popular across the country having provided 
relief to limited transport option (NTSA, 2014). 
Mutiso& Behrens (2011); Otieno (2012); Manyara (2013) in Kenya, majority of the 
Bodaboda riders do not have another form of employment. In Kenya motorcycles 
prices went down after zero rating of all motorcycles below 250cc and their spare 
parts.    Therefore for some, motorcycles became an opportunity to get into the 
lucrative transport business (Manyara, 2013). Many people both in rural and urban 
areas bought motorcycles to do businesses, while other bought motorcycles and 
hired the idle youth to do business with it and give them a certain amount of money 
at the end of the day (Mutiso& Behrens, 2011).However,NTSA Report (2014)   
states that, despite the government promise to tackle the unemployment problem, 
they do not see a concrete strategy to address this issue (NTSA, 2014) observed. 
16 
 
By the year 2010 the motorcycle business contributed approximately 2.2 billion to 
the economy through over 500,000 motorcycles in Kenyan roads according to 
Motorcycle Assemblers Association of Kenya (MAAK, 2015). In the year 2015-
2016, motorcycle assemblers paid Ksh 3.2B to the taxman, making them billion-
shilling taxpayers in this industry that contributes over Ksh 60B to the economy 
(Odero, 2011).The Motorcycle Assemblers Association of Kenya further indicate 
that over 90% of this Bodaboda are operated by youth and they earn an average of 
400 million on daily basis. Of recent the industry has embraced the new technology 
in motorcycles which is environmental friendly, the solar powered rechargeable 
motorcycles ensures low operation cost for the operators (NTSA, 2014). 
This sector provides employment to over 400,000 Kenyans whose dependents are at 
least 2.4 million (Muli, 2013).According to a study byAjowi&Kokwaro (2013) a 
competitive forces influencing business performance of bodaboda in Kisumu City, 
Every day the riders fuelled an average of KSH 500 per 
motorcycle bodaboda enterprise, pumping KSH 200 Million into the economy on a 
daily basis. Majority of this bodaboda operators were previously not earning and 
considering that the bodaboda sector employs almost twice as many people as the 
Teacher Service Commission, which is the largest employer of public servants, they 
are a critical cog in Kenya‟s economic and social wheel (Mutiso& Behrens 2011). 
Sadly, their substantial contribution to the country is mostly overshadowed by safety 
and security concerns(Muli, 2013) observed.  
 
According to NTSA (2014) in Kenya, the motorcycle future seems greener and 
brighter if the nation fully adopt into cleaner four stroke engine motorcycle. 
Observably, the two stoke motorcycles have been burned in most countries 
throughout the world because they consume a lot of fuel and they emit more carbon 
in comparison to the new four engine. In light of this happenings, the government 
has recommended the four –stroke engine which are more modern in design and 
emission is little. However, thousands of Bodaboda operators run small taxi services 
most of them does not have the knowledge of business management.It is also 
emerging that majority of those bodaboda motorcycles on the road belong to the 
„rich‟ and not the riders we see operating them (Mwobobia, 2013). 
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2.3.2 Savings Mobilizationand youth empowerment in Chuka Municipality 
Savings mobilization is the state of savings cash or produce for future use. Therefore 
savings mobilization is a way to keep cash or physical purposes an amounts suitable 
for investment purposes (Mutiso & Behrens, 2011).Many people in both rural and 
urban low income cluster, can do some savings if they are guided and encouraged to 
do so. In many parts of Africa, savings is done through traditional form of credit 
rotations in a groups normally referred to as merry go round and it incorporates even 
the tangibles things such as goats, legumes, chicken, cows etc. However, every 
micro-economy require support inform of capital or funding‟s which may be inform 
of money or any other kind of loan. Micro enterprises, like other businesses, convert 
savings (of the owners and of others) into investment, in the generation of wealth 
(Odero, 2011). Savings services strengthen the finances of low- income households, 
savings deposits strengthen the funding base or microfinance and are the basis for a 
competitive, efficient and sound microfinance industry (Ajowi & Kokwaro, 2013). 
According to Mutiso& Behrens (2011), in Kenya, there are various avenues which 
youths can assess credit for starting a business. This includes formal financial 
institutions and microfinance institutions. However, for them to access such credit, 
they need to show that they are in a position to repay it and offer collateral. 
Properties, savings and being employed are some of the collateral accepted by 
financial institutions. These terms and conditions make it very difficult for the youth 
to access credit finances, especially when starting a business (Mutiso& Behrens, 
2011), it is in consideration of these barriers that the government of Kenya through 
the Ministry of Youth Affairs introduced the Youth Enterprise Development Fund. 
YEDF initiative was started back in 2006 as a government policy to arrest the rising 
unemployment among the youth in the country.  The loan target all forms of youth 
enterprises whether belonging to an individual, a company, in groups, in 
cooperatives or any legal forms of enterprise ownership (RoK, 2007). In the 
2006/2007 budget, the government set aside one billion (Ksh 1 billion) to fast track 
this noble and timely initiative (Otieno, 2012).  
According to Odero(2011), the YEDF has objectives which include; the provision of 
loans to existing microfinance Institutions (MFIs), registration of nongovernmental 
organizations (NGOs) involved in micro financing, and Savings and Credit 
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Cooperative Organizations (SACCOs) for lending to the youth enterprises; attract 
and facilitate investment in micro, small and medium enterprises oriented 
commercial infrastructures such as business or industrial parks, markets or business 
incubators that will be beneficial to youth enterprises; support youth micro, small 
and medium enterprises to develop linkages with large firms; promote marketing of 
products and services of youth enterprises in all domestic and international markets; 
and facilitate employment of young people in the global labor market. 
Constituency Youth Enterprise Scheme (C-YES) is a component of the YEDF that is 
meant to support youth group‟s entrepreneurship at constituency level. This 
constituency disbursement channel (C-YES). Was majorly put in place to instil 
entrepreneurial culture among the youth in all areas of the Country. This channel 
mostly targeted the poor youths and those with no experience in dealing with the 
mainstream financial sector, primarily commercial banks. The C-YES targets viable 
enterprises of youth groups within the constituency. The fund has been able to reach 
young people in all areas of the Country including those with poor financial 
infrastructure (MAAK, 2015). 
According toManyara(2013), the youth can access the YEDF as the individual, or as 
the group and hence making the collateral requirements to secure the monies 
borrowed affordable in the sense that it can be in the form of group guarantee, 
guarantee by parents, relatives or even community leaders. This helps the youth to 
work towards the realization of their life goals that are hindered by tough regulations 
that have in the past barred them from accessing credit facilities. According to the 
YEDF status report (2007-2012), youth can access loan from YEDF through the C-
YES, but as an individual, the loan starts with Kshs. 25,000 and graduate to Kshs. 
100,000 on the third loan. The groups start with Kshs. 50,000 and graduate upwards 
to Kshs 400,000. But to borrow as an individual one has to be a member of a group 
which has repaid its loan. 
Due to lack of already available capital for initial investment, most of the Bodaboda 
operators within Chuka Municipality are employed. They have to remit between 
Kshs 250 and KSh 500 per day to their employers. This makes it difficult for them to 
save thus hindering extremely their ability to join Sacco's which can empower them 
financially. According to Moni (2012), most of the land within Chuka Municipality 
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is not arable due to persistent low rains; this does not help the factor that the youth 
can engage in farming activities to raise funds to buy motorcycles. The Sacco‟s, on 
the other hand, loses potential members because of this challenge.  
According to the MAAK(2015) youth can access loan from YEDF through the C-
YES, but as an individual loan can state as low as 25,000 Ksh while that of groups 
start with Kshs. 50,000 and graduate upwards to Kshs400, 000. But to borrow as an 
individual one has to be a member of a group which has repaid its loan. Therefore 
one has to be an investor first before accessing any loan. Due to the poverty levels 
that the youth face with most of them subsisting on less than a dollar per day, raising 
the initial capital seems remote to them.In conclusion, Savings mobilization requires 
a macroeconomic environment that is conducive, (Hart, 2002) and policy makers 
must ensure an effective regulatory framework that entails adequate protection of 
savings and provide incentives for sound management. But these seem to be lacking 
in Chuka municipality. The study therefore will assess the extent to which financial 
institutions in Chuka municipality possess favourable environment conditions to 
enhance savings mobilization by youth bodaboda operators are currently performing 
below par. 
 
2.3.3 Sacco Formationand youth empowerment in Chuka Municipality 
According to Fasakin (2011), cooperative movements have seen the birth and rise of 
major enterprises in Western Europe, North America, and Australia; unfortunately 
the same has not resonated for the rest of the world. Cooperative movements were 
started in the developed world almost 150 years ago (Cox, 2010). Thus entrepreneur 
cooperatives have proven to be highly effective for most neighbourhood businesses 
over the course of over 150 years in several Western European countries, North 
America and Australia. Although this form of business clustering has not 
traditionally been widely used in Africa, Asia, Eastern Europe and Latin America, 
there are signs that its development and entrepreneurship effects are gradually being 
adopted (DTTAS 2013). Entrepreneur cooperatives are also becoming quite popular 
in new areas of business, including fair trade, international marketing for crafts and 
service industries around the world (Guest, 2007). 
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In industrialized countries, Entrepreneur Cooperatives thrive in competitive markets, 
and although they do not only seek to maximize profits, they have achieved 
significant market share in sectors where capital-driven enterprises are very strong 
(such as insurance, food retail, pharmacy and various trades) throughout Europe 
(Hart, 2002). Entrepreneur Cooperatives are growing fast in the sectors of 
healthcare, business services and in education. Even professionals and public bodies 
in both Northern America and Western Europe are making increasing use of 
Entrepreneur Cooperatives (ILO, 2013). 
According to ITDP (2009), cooperative entrepreneurship deals with the undertaking 
and assuming the responsibility to discover, innovate and initiate cooperative effects 
of the higher growth of cooperative organizations and better socio-economic patterns 
of entrepreneur members and community by simultaneously applying cooperative 
values, principles, and practices. Leadership in the cooperative is to ensure that the 
organization is developed and ventures to become successful and also carry the 
businesses by the cooperative principles. The application of management principles 
and practices in cooperative entrepreneurship is highly desirable in this regard.  
Runyan (2015), observed that to strengthen the Bodaboda Sacco‟s management, 
more capacity building in cooperative management, with emphasis on shared 
leadership, and making membership meaningful by accredited organizations should 
be offered to the members, board, and staff. In the areas of capacity building, 
development partners and stakeholders should come on board to assist, through 
providing resources. Cooperative enterprises are formed to meet the needs of 
members. The success of any cooperative depends on the members' participation in 
its business and management; therefore the entrepreneurial culture among the 
members is essential(WHO, 2012b). The principle of the self-help and voluntarism 
of cooperative is necessary with the entrepreneurial framework of the cooperative 
organizations. The national policy on the cooperatives should recognize the need for 
inculcating the spirit of entrepreneurship culture in the cooperative sector.  
Miller & Friesen (2003); Ajowi&Kokwaro(2013) andNandwoli (2014) states that 
through Sacco‟s as a cooperative initiative has improved the social-economic 
standard of majority of Kenyan youth in general. Sacco in both rural and urban areas 
involve all sectors of the economy and cuts across areas of transport, health, 
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education and agriculture by providing soft loans and capacity building. Sacco‟s in 
Kenya continues to expand in all sectors as an alternative model of accessing the 
poor with support. Sacco societies has a great improvement inform of membership 
standing at approximate 7 million in 1,960 registered Sacco societies in 2015. The 
youth participation in cooperative activities is minimal. So far, more than 100 youths 
cooperatives have been registered all over the country. The youth are beginning to 
understand and embrace the cooperative model of doing business. 
2.4 Critique of Existing Literature 
Savings and credit cooperative societies were found to have enhanced the growth of 
micro and small enterprises in Mombasa town (Moni, 2012). The study revealed that 
Sacco‟s offer tailor made services that promote the growth of start-ups of small and 
micro enterprises through provision of credit at affordable rates. This is supported by 
Odero (2011), in the study on credit and employment growth among small 
enterprises in Kenya. Credit constraints experienced by many small enterprises 
hampers their fast growth thereby closing a window for many employment 
opportunities that would otherwise have been created. Nandwoli (2014) emphasizes 
on scale and depth of outreach of financial services through financially sustainable 
organizations. Sacco‟s were found to play this role effectively in Mombasa by 
assisting in the provision of financial services to entrepreneurs in their small and 
medium enterprises. Studies that have been done to evaluate performance of 
Bodaboda, businesses in Kenya such as (Kokwaro& Ajowi 2013; Mwobobia, 2014) 
have relied on self-assessment of Bodaboda riders to determine whether their 
businesses are performing well or not. Contemporary research in motorcycle 
Bodaboda transport in Kenya by (Masanga, 2010; Nandwoli, 2014) acknowledge the 
speedy growth of Bodaboda industry in Kenya but very little has been done on it 
influence of young people in Chuka Municipality.  
2.5 Chapter Summary 
The literature discussed in this chapterare all related to motorcycletaxis enterprise on 
youth empowerment. The literature has shown that Bodaboda enterprise has positive 
effect on both social and economic environment of youth in Kenya. The chapter ha 
shown that the failures on self-employment, savings mobilization among youth 
depend on social-political will of the government. Motorcycle taxis enterprise is a 
common business venture in many third world countries and is a very vibrant 
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transport spectrum. Kenya which is compounded with high rate of unemployment 
among youth, the industry can engage the youth in Bodaboda business to reduce 
daggers associated with youthjoblessness. Also established was that if youth can be 
given proper empowerment, youth can meet their basic needs.  
 
2.6 Research Gaps 
Table 2.1 Summary of knowledge Gap 
Study by 
 
Main Focus 
 
Methodology 
 
Main Findings 
 
Focus of the 
Study 
 
Ajowi & 
Kokwaro 
(2013)  
A 
Competitive 
Forces 
Influencing 
Business 
Performance 
of Bicycle 
Taxis in 
Kisumu 
City, Kenya. 
Descriptive 
research 
design 
An increase in 
growth of youth 
entrepreneurship 
resulting from 
credit access 
and training 
provided 
by Savings and 
Credit 
Cooperatives 
The focus is on 
Influencing 
Business 
Performance of 
Bicycle Taxis in 
Kisumu City, 
Kenya. 
Luchidio 
et al 
(2013) 
Impact Of 
Boda Boda 
business In 
Kakamega 
County 
Descriptive 
research 
design 
Despite the 
challenges, 
opportunities 
were available 
for bodaboda 
operators 
 
The focus was 
Savings and 
Credit 
Cooperative 
Societies 
in Kakamega 
County 
 
Malmberg- 
C (2014) 
Case study 
on 
intermediate 
means of 
transport: 
Bicycles 
and rural 
women in 
Uganda, 
Descriptive 
research 
design 
Study showed 
that access to 
finance offered 
by Savings and 
Credit 
Cooperatives 
influence 
 
The focus was 
on 
youth  
entrepreneurship 
 
 
Mutiso, 
W. & 
Behrens, R 
(2011) 
Boda boda 
bicycle taxis 
and their 
role in urban 
transport 
systems: 
Case studies 
of Kisumu 
and Nakuru 
The study 
adopted 
descriptive 
survey 
method 
of study 
Emphasizes on 
scale and depth 
of 
outreach of 
financial 
services 
through 
financially 
sustainable 
The focus of the 
study 
was Sacco‟s 
operating within 
Kisumu and 
Nakuru 
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organizations. 
 
Source:Author (2018) 
 
2.7 A Conceptual Framework 
A Conceptual frame work is a hypothesized model identifying the concepts under 
study and their relationships. According to Mugenda and Mugenda (2003), the 
purpose of a conceptual framework is to help the reader to quickly see the proposed 
relationship between the independent and dependent variables. According to Orodho 
(2005) a conceptual framework describes the relationship between the research 
variables. An independent variable is that variable which is presumed to affect or 
determine a dependent variable (Gravetter&Forzano, 2003). A dependent variable is 
the variable which is measured in the research study (Gravetter&Forzano, 
2003).Figure 1. Shows the interdependence of the variables. 
 
 
 
 
 
 
 
 
 
 
Figure 1: Conceptual framework onbodaboda business on the youth empowerment. 
 
Self-Employment 
Youth struggling to find permanent jobs and are bound to accept any temporary job, 
and these types of jobs are always considered as real job by the youth. Moreover, 
Bodabodajobs are less protected, often pay less, but do not require job-related 
training. With the high rate of unemployment among youth, Bodaboda business 
provide alternative for primary, secondary and university graduates with a source of 
income. With that impetus, majority of Bodaboda operators get involved in this 
Self-employment 
Savings Mobilization 
Sacco‟s formation 
Youth 
Empowerment in 
Kenya   
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services to secure temporary and permanent employment. As a result, unemployed 
young people take it as a career opportunities. 
Savings mobilization 
Savings mobilization is the state of savings cash or produce for future use. Therefore 
savings mobilization is a way to keep cash or physical purposes an amounts suitable 
for investment by Bodaboda operators. Many youths in both rural and urban low 
income cluster, can do savings if they are guided and encouraged to do so.Savings 
services strengthen the finances of low- income households, savings deposits 
strengthen the funding base or microfinance and are the basis for a competitive, 
efficient and soundBodaboda industry  
 
Sacco Formation 
Bodaboda Sacco‟s play important role on empowerment of youth through capacity 
building based on cooperative movement on shared responsibility and leadership. 
Through Sacco‟s Bodaboda operators becomes meaningful through 
accreditation.Thus, Sacco‟s are formed to meet the needs of members and the 
success of any Sacco depends on the members' participation in its 
management.Through Bodaboda Sacco‟s youths are able to mobilize savings which 
they channel into small loans for productive and prudent purpose at the community 
level. 
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CHAPTER THREE 
METHODOLOGY 
3.0 Introduction 
The chapter discussed the overall research approach, and specific methodology, the 
target population, sampling procedures and sample size, instrumentation, data 
collection procedures and how it will be analysed.  
3.1 Research Design 
Descriptive research design was used because it revealed the features of the 
phenomena in order to counter each particular problem. The descriptive design was 
meant to describe the conditions as they exist at the particular time. Kothari (2004) 
states that descriptive studies are designed to obtain pertinent and precise 
information concerning the current status of phenomena and whenever possible to 
draw valid general conclusion from the facts discovered. Orodho (2005) observes 
that descriptive survey allows a researcher to gather information, summarize, present 
and interpret for the purpose of clarification. Nassiuma(2007) noted that descriptive 
surveys is best suited when exploring the existing status of two or more variables at 
given point in time. Descriptive survey was useful since it did not manipulate the 
variables or arrange for the events to happen. The study adopted the descriptive 
survey research design in assessing the role of bodaboda business on the 
empowerment of youth in Chuka Town Municipalityin Tharaka Nithi County, 
Kenya. 
3.2 Target Population 
Gay (2002) refers to target population as, `all members of the real set of people 
events or objects to which the researcher wishes to generalize the findings the entire 
population of the study. Orodho (2005) defines target population as all members of a 
real set of people, events and objects to which the researcher wishes to generalize the 
results of the research. The study population was categorized into bodaboda 
operators, youth group officials and Sacco /bank personnel inChuka Town 
Municipality. According to statistics from Chuka Town Municipality revenue 
department for June 2016, bodaboda operators were approximately 260, youth 
groups 15 and 5 Sacco and 4 micro lending financial organizations.. Thus making a 
total of 284. 
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Table 3.1:Target population of the study 
Group cluster Number of groups 
Boda boda operators 260 
Boda boda youth groups 15 
Sacco 5 
Micro lending institutions 4 
TOTAL 284 
Source:Chuka Town MunicipalityRevenue Department (2018) 
3.3 Sampling Procedure and Sample Size 
According toGravetter&Forzano (2003) sampling frame is the list of all elements 
from which the sample is drawn. The study applied Simple Radom and systematic 
sampling design. Kothari (2004) recommend that when using the simple random 
sampling procedure minimum sample size of 30% of that population is adequate for 
educational research when the target population is small (less than 1000 members), 
and when the target population is large (Over 1000) a minimum sample size of 10% 
is adequate. Thus, the sample size for bodabda operators was selected through 
simple random sampling at 30% as per Kothari‟s recommendations to get 78 
respondents. Orodho (2005) notes thatsystematic sampling can be used to hand pick 
the cases to be included in the sample on the basis that the cluster typicality are 
known and accessible. From the list of all groups the researcher selected 30% of 
groups which is 5 groups using Kothari‟s recommendation.  From each selected 
group, 5 respondents were selected using systematic sampling. The first 5 members 
in the attendance register were the respondents to get 25 respondents. In the category 
of Sacco‟s and lending institutions each institution, Saccowas to provide 2 and 
lending institution 1 respondent at a random. Thus, the sample size for the study was 
106 respondents as shown in table 3.2 
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Table 3.2:Sample Size 
Group cluster Population Sample size Procedure 
Boda boda operators 260 78 Simple random 
Boda boda youth groups 15 25 Systematic  
Sacco 5 2 Simple random 
Micro lending institutions 4 1 Simple random 
TOTAL 284 106  
Source: Author (2108) 
3.4Research Instruments 
An Interview schedule was used to collect data from the respondents. The 
instrumentswere structured to include aspects ofBoda Bodabusiness as a means of 
empowerment in bringing about self-employment, savings mobilizationand Sacco 
formation in Chuka Municipality. During the interview the data was collected by 
writing down the responses from verbatim dialogue.Gravetter&Forzano(2003)argues 
that more people are willing to communicate orally than in writing and therefore, 
data are obtained more readily in an interview.  
 
3.5 Pilot Study 
Before collecting data for the study, the researcher carried out a pilot study among 
bodaboda operators inChogoria Municipality which is next town from Chuka and 
has similar characteristics like those of the study area. The subject of the pilot study 
was 20 subjects. Piloting of interview guide was therefore done to detect any 
weakness such as vague statements in order to take corrective measures. Piloting of 
the research instruments also helped the researcher to determine whether the 
respondents understood the questions or not. 
3.5.1 Validity 
Nassiuma, (2007) defines validity as the accuracy and meaningfulness of inferences 
based on the research results. Validity was to hence the ability of instruments to 
measure what they are intended to measure. To enhance content validity, the 
researcher sought for expert opinion from the assigned supervisor, who, as an expert 
in research helped the researcher in improving the content validity. The contributions 
and suggestions made were used to deal with ambiguous items and where possible 
new questions added or removed.  
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3.5.2Reliability 
Nassiuma (2007), defines reliability as a measure of the degree to which a research 
instrument yields consistent results after repeated trial. Reliability test sought to 
determine the degree of consistency of the research instrument. The questionswere 
divided into two equivalent halves and then a correlation coefficient for the two 
halves was computed using the Spearman Brown Prophesy formula. The coefficient 
showed the degree to which the two halves of the test provided the same results and 
hence describe the internal consistency of the test. According to Orodho (2005), a 
coefficient correlation (r) of about 0.70 and above was considered high enough to 
judge an instrument as reliable for data collection.  
3.6 Data Collection Procedure 
The researcher first sought for permission before data collection from relevant 
officers through a letter of authorization fromMUA. Subsequent clearance to carry 
out the study was obtained from the Sub County Director of Social Service Officer.  
Permission was also sought from the groups since they were to be involved in the 
study through a letter of introduction. The researcher visited the groups before actual 
data collection for familiarization and acquaintance with the respondents. During 
this visits, the groups committees as well as members were informed of the purpose 
of the study and appointments date was booked for actual data collection. Further, 
the researcher assured the respondents of the confidentiality of the information 
obtained and assured them that the information gathered will be specifically for the 
purpose of the study.  
3.7Data Analysis 
On completion of data collection and before embarking on compiling and coding the 
data, the researcher checked for completeness of the instruments. The data was then 
arranged and grouped according to the particular research questions. The coded data 
was entered in the computer for analysis using the Statistical Package for Social 
Sciences (SPSS) version 21 for windows. Quantitative data was tabulated and 
analyzed using simple frequencies, percentages and means. Qualitative data from 
interview schedule was analyzed according to the objectives. The findings were 
presented using frequency distribution tables, percentages, bar graphs and pie charts. 
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CHAPTER FOUR 
DATA ANALYSIS PRESENTATION AND INTERPRETATION 
 
4.1 Introduction 
This chapter contains the data presentation and interpretation of study findings.  The 
demographic characteristics analyzed included gender, age and working experience. 
The other sections were organized the research questions that the study was meant to 
address. 
4.2 Response Rate 
The response rate was 89% which was owned to the keen interest extended by the 
researcher to distribute all the questionnaires herself and make detailed follow up to 
collect them back for analysis. The researcher did interviewed the respondent and 
filled the interview schedule himself. This response rate was satisfactory to make 
conclusions for the study. Mugenda & Mugenda (2003) states that a response rate of 
50% is adequate for analysis and reporting; a rate of 60% is good and a response rate 
of 70% and over is excellent.  
 
4.3 Demographic Characteristics 
This section provides the demographic information of the respondents, and the 
information was to determine whether the participants represented the real cluster of 
the respondents required. The demographic information comprised of the gender, 
age, level of education and work experience. 
 
4.3.1 Distribution of the Respondents   
The researcher for the distribution of the respondents. The findings are presented in 
the Table 4.1. 
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Table 4.1: Response Rate 
Group cluster Sample size Frequency Percentage % 
Boda boda operators 78 71 67% 
Boda boda youth groups 25 20 19% 
Sacco 2 2 2% 
Micro lending institutions 1 1 1% 
None response  12 11% 
TOTAL 106 94 89% 
Source: Field Survey (2018) 
The study response rate was satisfactory at 89%, where 67% were boda boda 
operators, where 19% of the respondent‟s operators were youth affiliated to 
registered youth groups. The Sacco‟s and micro- lending institution response was 
satisfactory with all responding. However, there was 11% none response due to 
varying factors. 
4.3.2 Age of Respondents 
The study sought information on age distribution of boda boda operators in Chuka 
Municipality who participated in the study by age. This information is presented in 
Table 4.2. 
Table 4.2 Age of Respondents 
Age Frequency Percentage % 
18-25 years 20 21% 
25-30 years  25 27% 
30-35 years 25 27% 
Over 35 years 24 25% 
Total  94 100% 
Source: Field Survey (2018) 
 
The findings in Table 4.2 indicates that majority of the respondents were aged within 
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the age bracket of 25-30 and 30-35 years both representing 27% respectfully. Those 
above 35 years were at 25% whereas respondents aged between 18-25 years 
responded the least with 21% respectively. This give an impression that majority of 
boda boda operators were young people in mid 20s and 30 years of age. The finding 
is supported by the finding by Kenya national bureau of statistics (2012), which 
showed that majority of youth at 80% are boda boda operators in rural and urban 
areas of Kenya. 
 
4.3.3 Gender Distribution of the Respondents   
The researcher for the gender distribution of the respondents. The findings are 
presented in the Table 4.3. 
Table 4.3:Gender Distribution of the Respondents 
 
Respondents Frequency Percentage % 
Male 89 94% 
Female 5 6% 
Total 94  100% 
Source: Field Survey (2018) 
The findings on gender in Table 4.3 shows that the motorcycle transport business 
(boda boda) was dominated by the male gender constituting 94% of the operators 
while female constituted only 6%. This could be attributed to the fact that the boda 
boda riding and business is dangerous and risky affair therefore most women may 
shy away from it.This is an indication that both genders were not well represented in 
this study and thus the finding of the study did suffer from gender bias all through 
the study. The motorcycle transport is a form of employment that has given 
opportunities to many young people, although women have not embraced the 
business due to stereo type of cultural bias against women. (Mutiso & Behrens, 
2011). 
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4.3.4 Marital status of the respondents 
Table 4.4:Marital status 
Marital status Frequency Percentage % 
Single 52 55% 
Married 31 33% 
Separated 5 5% 
Widowed 4 4% 
Any other specify 2 2% 
Total  94 100% 
Source: Field Survey (2018) 
The findings on marital status shows that all the boda boda operators in Chuka 
Municipality were single at 55%, those who are married were 33%.   This implies 
that the beneficiaries boda boda business which were introduced to help youth in 
self-employment also stretch beyond the individuals; as the youth age, they build 
families that also depend on the earnings from boda boda business. Therefore the 
motorcycle transport business model should be able to promote sustainable 
employment. It can be argued that this form of livelihood is socially productive in 
Chuka Municipality. This also implies that one motorcycle was responsible for 
ensuring livelihood for a family. 
 
4.3.5 Highest Level of Education 
This section sought to establish the level of education of boda boda operators in 
Chuka Municipality. Education status is believed to be a determinant when choosing 
type of occupation. The findings are shown in Table 4.5 
 
 
33 
 
 
Table 4.5: Highest level of education 
Education level Frequency Percentage % 
None  
2 2% 
Primary  29 31% 
Secondary 34 36% 
College 14 15% 
University 4 4% 
Any other specify 11 12% 
Total  94 100% 
   Source: Field Survey (2018) 
From the analysis in Table 4.5,Majority of boda boda operators in Chuka 
Municipality had attained at least secondary education representing 36% and they 
were majority. Another 31% of operators had attained primary level of education, 
while another 15% had college education, while 4% had university education. 
Another 14% had no education or other form of education which they did not 
indicate. This shows that boda boda business was majorly a preserve of primary and 
secondary school graduates although jobless degree holders have found it as an 
employment option. Katz et.al, (2004) associated the education level of 
entrepreneurs with business success with findings that, those with higher levels of 
education are more successful because higher education provides them knowledge 
and modern managerial skills, making them more conscious of the reality of the 
business world and thus in a position to use their learning capabilities to enhance 
service delivery.  
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4.4 Bodaboda Self-employment on youth empowerment 
4.4.1Work Experience 
The duration in which bodaboda operators have been running the business was also 
an important parameter as shown in figure 4.1.  
Figure 4. 1: Duration of operating in boda boda business 
 
Source: Field Survey (2018) 
Figure 4.1 shows the study findings which revealed that majority of the bodaboda 
operators (66%) had been in the business for a period above 3(three) years while a 
small percentage (30%) had operated the businesses for a period less than a year. 
This implies that majority of the respondents had experience in the industry therefore 
were able to provide valid information on the industry operations. From the study 
length of stay could be predictive of the age of the Bodaboda in the municipality. 
From the findings, the business of Bodaboda Sacco‟s was embraced at around five 
years ago and became very popular two years ago since majority had indicated that 
they had been members of their respective Sacco‟s for the last 3 years. The findings 
of this study are in tandem with literature review by Krueger (2003) who sates that a 
duration and experience of entrepreneur helps him or her to have better knowledge 
and skills which contribute to the success of their new venture (business).  
 
Over 3 year, 
66% 
Less than year, 
30% 
On comment, 
4% 
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4.4.2 Ownership of the Motorcycles  
Ownership of the motorcycles was also determined and presented on Figure 4.2  
Figure4.2:Ownership of boda boda 
 
Source: Field Survey (2018) 
Figure 4.2 revealed that majority of bodaboda operators who participated in this 
study (46%) were operating using their own motorcycles while 52% were employed. 
This implies that the cost of start-up of bodaboda business was unfordable to many 
youth hence they were not able to operate using own equipment‟s. In this model, the 
operator would benefit maximum from the returns of the business. In addition, this 
also implies that being owner managers, bodaboda operators require having skills to 
manage and grow their enterprises.  
4.4.3 Dependent on bodaboda business for your income 
An item was included which sought to establish if the bodaboda operators in Chuka 
Municipality were depending on the business only and the findings are shown in 
Tabe 4.6 
Owned, 46% 
Employed, 
52% 
No comment, 
2% 
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Table 4.6: Rate of dependence of Bodaboda 
Marital status Frequency Percentage % 
Wholly  62 66% 
Partially  27 29% 
Not at all 
5 5% 
Total  94 100% 
Source: Field Survey (2018) 
The study established that 62 (66%) of the respondents Bodaboda operators wholly 
depended on the business as source of income, while another 29% where in the 
business partially and they had other sources of income. Only 5% were not 
dependent on the business at all. The study findings is supported by Motorcycle 
assemblers association of Kenya (MAAK, 2015) which noted that in 2014 over 95% 
bodaboda are operated by young people every day. 
4.4.4 Approximately income per day by operators 
Figure 4.3: Approximately income per day 
 
Source: Field Survey (2018) 
over 1000, 4% 
500-1000, 27% 
300-500, 32% 
200-300, 20% 
100-200, 17% 
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The respondent‟s income per day varied but on average, majority went home with 
between Kshs 300-500 (52%). Only (4%) of the respondents got above Kshs 1000 
while (37%) of the respondents got between Kshs 100-300 per day. With the high 
living standards in Kenya today, this income may not be sufficient to take care of all 
the financial needs of a family. To make more money the riders may engage in 
dangerous riding practices in order to make more money for the day. 
4.4.5 Each of the statement in table 4.6 below sought view on self-employment 
by bodaboda operators. 
The economic empowerment of the youth was analysed by looking at their ability to 
meet their basic needs (poverty reduction), enhanced purchasing power, and the 
ability to make savings. The respondents were asked if BodaBoda enterprise has 
enabled them to meet their basic needs and the results are presented in Table 4.7. 
Table 4.7: Statement on self-employment 
 
Source: Field Survey (2018) 
Table 4.7 shows that a majority of the respondents (73%) have had their ability to 
meet basic needs increasing after they engaged in the BodaBoda business. 83% 
reported that their financial ability was enhanced and hence able to cater for food, 
shelter, clothing, utility bills and school 33 fees. This finding is in agreement with 
the study by Porter (2013) that transport services impacted on poverty alleviation 
and growth.  
Statements  To 
some 
extent 
To a 
large 
extent 
To no 
extent 
No answer 
Has bodaboda business enabled 
you to meet your basic needs? 
23 
(24%) 
46 
(49%) 
15 
(16%) 
10 
(11%) 
Bodaboda business has enhanced 
my financial ability 
27 
(29%) 
51 
(54%) 
10 
(11%) 
6 
(6%) 
Bodaboda business has enabled me 
to buy Food, clothing,utility bills, 
school fees and  shelter 
33 
(35%) 
35 
(37%) 
17 
(18%) 
9 
(10%) 
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4.4.6 Each of the statement in table 4.8 below sought view on empowerment 
by boda boda operators. 
Table 4.8: Statement on empowerment 
 
 
Source: Field Survey (2018) 
Table 4.7 shows that a majority of the respondents (77%)have had their ability to 
meet basic family needs increasing after they engaged in the BodaBoda business. 
Majority of the respondents (53%) were of the view that they were able to make 
savings after meeting their financial obligations although a number of them (37%) 
were not able make any savings. This could represent the individuals who had a lot 
of financial responsibilities and hence live from hand to mouth. Mutiso & Behrens 
(2011) the motorcycle transport is a form of employment that has given 
opportunities to many people, both young and old in Kenya at a time when the world 
is facing a global unemployment problem. 
 
Statements  
 
SA A U D SD 
The business generates enough money 
to sustain me and my family 
34 
(36%) 
39 
(41%) 
9 
(10%) 
7 
(7%) 
5 
(5%) 
 
Savings from the business have enabled 
me to grow the business 
23 
(24%) 
27 
(29%) 
15 
(16%) 
25 
(27%) 
4 
(4%) 
 
The proceeds from this business have 
enabled me to develop myself 
30 
(32%) 
26 
(28%) 
18 
(19%) 
11 
(12%) 
9 
(10%) 
 
Proceeds from the bodaboda business 
have had a significant impact on the 
lives of the bodaboda operators 
35 
(37%) 
21 
(22%) 
10 
(11%) 
15 
(16%) 
13 
(14%) 
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4.5 Savings and mobilization on youth empowerment 
All the members supposed to save in their respective Sacco‟s. Since the business 
brings forth little daily income, which when not carefully managed may lead to 
waste or mismanagement leaving the business operator bankrupt at the end of the 
month, the Sacco‟s had come up with saving methods of whether weekly or monthly 
depending on the member‟s choice. 
4.5.1 Membership to a Sacco 
This section sought to establish whether the boda boda operators were affiliated to 
any Sacco and the findings are shown in figure 4.4 
Figure 4.4: Membership to a Sacco 
 
Source: Field Survey (2018) 
The figure 4.4 shows that majority of boda boda operators at 64% in Chuka 
Municipality were members of saccos and the other 36% did not belong to any 
sacco. This agrees with the findings by Gian (2014) that BodaBoda service is 
utilized as a fundamental tool for improving social interaction. The small number 
that did not belong to any group could be the new operators who were still learning 
their counterparts or those who might have left their former groups. 
 
 
Yes, 64% 
No, 36% 
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4.5.2 Number of members in the sacco 
Figure 4.5:Number of members in the group 
 
Source: Field Survey (2018) 
Figure 4.5 shows that majority of boda boda operators in Chuka municipality were in 
Sacco‟s with 20-30 members representing 31%. Another 27% were affiliated in 
Sacco‟s with membership between 10-20, while 19% were in Sacco‟s with 1-10 
members. Only 13% and 10% were in a Sacco with members about 30-40 and over 
40 members respectfully. The study finding is supported by (Mutiso & Behrens 
2011) who stated that Boda boda based group approach not only enables the youth to 
accumulate capital by way of small savings but also helps them to get access to 
formal credit facilities. 
 
.  
19% 
27% 
31% 
13% 
10% 
0%
5%
10%
15%
20%
25%
30%
35%
1-10members
members
10-20 members20-30 members30-40 members Above 40
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4.5.3 Where the group do their savings 
Because of the large number make savings, the researcher therefore sought to find 
out the institutions that are used by those who made savings. The results are shown 
in Figure 4.6 
Figure 4.6: Institution they do their savings 
 
Source: Field Survey (2018) 
Figure 4.6 shows that majority of the youth boda boda operators in Chuka 
municipality at (54%) made their savings in SACCOs while less than a half (39%) 
deposited their savings in commercial banks. Notably, a few of them (7%) made 
their savings in other forms which included table banking and merry-go round. 
SACCO officers reported that they gave advice to the youth in regard to regular 
savings, borrowing wisely and paying promptly. This was seen to have improved 
their living standards to a greater extent. This finding is in tandem with findings by 
Gian (2014) that BodaBoda transportation systems allow rural and remote 
population to get in contact with economic network.  
Sacco, 54% 
Bank, 39% 
Others , 7% 
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4.5.4 Source of Funding for boda boda business 
Figure 4.7: Sources of finances for boda boda business - 
 
Source: Field Survey (2018) 
The findings in Figure 4.7 indicate that some (40%) of boda boda operators started 
the business through their own savings and another (40%) got funding from other 
sources, either family or friends, while a few (20%) were advanced loans from 
banks. This shows that either boda boda operators were not aware of avenues for 
obtaining venture capital or finance institutions were skeptical in advancing risk 
capital to youth.  
 
4.5.5 Mode of savings in the Sacco’s 
The study sought to identify the saving methods of the members in the Sacco‟s and 
the table figure 4.8 below explains further.  
Own savings, 
40% 
Loan, 20% 
Others, 40% 
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Figure 4.8: Mode of savings 
 
Source: Field Survey (2018) 
Figure 4.8 above shows the various methods the members used to save. The study 
revealed that 50(61%) saved the amount that a person was willing to save whereas 
32(39%) said that they saved according to the targets that were set by the group. The 
analysis shows that there were two types of savings; one was the Sacco to come up 
with a minimum amount for every member that one was to choose and the other was 
a member to save an amount they wished to save though it had a condition that it 
was supposed to be higher than the set target by the group. 
4.5.6 Saving period  
The chairpersons were asked to state how their Saccos saved in weekly and monthly 
basis and the results are seen in Table 4.9 below.  
Table 4.9: Savings Standards 
 
Sacco name Weekly (ksh) Monthly (ksh) 
Kiango‟ndu Boda boda Sacco 500 1000 
Kathunguthe Boda boda Sacco 300 600 
One willing to, 
61% 
Groups target, 
3.2 
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Town centre Boda boda Sacco 1000 +2000 
Ndagani Boda boda Sacco 600 1500 
Source: Field Survey (2018) 
From Table 4.9 above, it was very clear that Town centre Boda boda Sacco and 
Ndagani Boda boda Sacco ware the best Sacco that encouraged their members to 
save more. They claimed to be loyal to the way they saved in their Saccos. The 
members were supposed to use savings for future use as the chairpersons said. The 
chairpersons said that they encouraged their members to save more and more. In 
case one wanted to withdraw their money, there were minimal amounts that were 
supposed to be left in their accounts. For Kiango‟ndu Boda boda Sacco, the 
minimum amount was intended to be KSh. 1000; Kathunguthe Boda boda Sacco  
minimal balance was KSh. 600. "This is to encourage and restrict members from 
withdrawing from the Sacco," said one of the chairpersons. These findings agree 
with Mwakajumilo (2011), who observed that credit unions help members to 
increase their incomes, build wealth and security through making savings. 
4.5.7 Bodaboda operators access entrepreneurial skills and credit facilities 
The respondents who were able to make savings were asked if their bodaboda 
enterprise has enabled them to access entrepreneurial skills and credit facilities from 
above institutions. The results are summarized in figure 4.9. 
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Figure 4.9.Access to entrepreneurial skills and credit facilities 
 
Source: Field Survey (2018) 
 
Majority of the respondents (56%) indicated that they have not received 
entrepreneurial skills or credit facilities from financial institutions. However, 31% 
agreed that they received entrepreneurial skills and credit facilities from the financial 
institutions. This suggests that it is still difficult for some of the operators to access 
credit facilities from financial institutions and this may be as a result of the 
inconsistent saving patterns of some of the operators. Those who received 
entrepreneurial skills reported that their incomes had gone up which is in line with 
the finding by Susan (2012) that strengthening youth empowerment programs in the 
country facilitates youth to run their own enterprises. Bodaboda enterprise is one of 
the programmes that is seen to have strengthen the financial ability in Chuka 
municipality. 
 
4.6 Sacco Formation on Youth Empowerment 
This section sought to establish weather Sacco‟s supported Boba boda Sacco‟s in 
Chuka municipality. 
Yes, 31% 
No, 56% 
No comment, 
13% 
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4.6.1 Extent to which members are aware of the various savings products 
available 
In this section the researcher wanted to establish whether the operators of boda boda 
were aware of savings products on offer by various Sacco‟s, and the findings are 
show in Table 4.10 
Table 4.10:Awareness of the various savings products 
 
Rating of awareness Frequency Percentage % 
Very great extent 7 7% 
Great extent 14 15% 
Moderate extent 17 18% 
Less extent 26 28% 
Not at all 30 32% 
Total 94 100% 
Source: Field Survey (2018) 
Majority of the respondents (32%) indicated that they were not at all aware of 
savings products on offer by various Sacco‟s, and another 28% were to a less extent 
aware of savings products offered by various Sacco‟s. To a moderate extent 18% of 
boda boda operators were aware of savings products offered by various Sacco‟s. 
Only a small percentage of respondents at 15% and 7% were aware of savings 
products on offer by various Sacco‟s to great extent. This indicated that majority of 
Boda boda operators in Chuka Municipality representing 60% were not informed in 
regards to osavings products on offer by various Sacco‟s. 
4.6.2Sacco’s Support boda boda operators 
First the study sought to know whether boda boda operators had access to technical, 
advisory or financial support for their business from the sacccos. The findings on 
whether boda boda operators had access to business development services are shown 
on Figure 4.10.  
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Figure 4.10: Access to Business Development Services 
 
Source: Field Survey (2018) 
A vast majority of the boda boda operators (80%) have had access to business 
support from sacco services as opposed to 18% who have not. The study findings 
concurs with  Runyan (2015), who observed that to strengthen the Bodaboda Sacco‟s 
management, more capacity building in cooperative management, with emphasis on 
shared leadership, and making membership meaningful by accredited organizations 
should be offered to the members, board, and staff. In the areas of capacity building, 
development partners and stakeholders should come on board to assist, through 
providing resources.  
4.6.3 Influence of access to Sacco’s credit facilities on livelihoods  
The boda boda operators were asked whether they had access to credit facilities and 
if yes how did the credit facilities contribute to their improved livelihoods. Access to 
credit influenced whether the operators who had leased the motorbikes were able to 
afford their own motorbikes or not. 
Table 4.11 Access to credit by boda boda operators 
 
Yes , 80% 
No, 18% 
No comment, 
2% 
Statements  
 
SA  A U D SD 
You have access to credit facilities 23%  20% 10% 30% 17% 
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Source: Field Survey (2018) 
Only 25 (23%) agreed to having access to credit facilities from the banks. Of this, 
13(12%) strongly agreed. On the other hand 90(81%) disagreed to having access to 
credit facilities in commercial banks. 29(26%) disagreed to accessing credit facilities 
from Sacco‟s and SMEs.76(69%) agreed to accessing credit facilities from the 
Sacco's and SMEs. Only 85(77%) accessed credit based on the boda boda business, 
with 21(19%) disagreeing to the same. 
 
4.6.4 Questionnaire for the Sacco leaders 
The researcher found it necessary to have the Sacco leaders as respondents as they 
related with the boda bodas and they understood their life in general.  
 
 
 
Table 4.12: Questionnaire for the Sacco leaders 
 
Statements  YES NO 
The operators are able to make profits out of boda boda business 50% 50% 
Do they require a license and to operate boda boda 30% 70% 
Given a chance would the operators prefer operating in town 20% 80% 
Does the saving culture affect one‟s credit facility? 80% 20% 
Source: Field Survey (2018) 
The Sacco managers agreed and both disagreed that one can make profits from boda 
boda operation. 50 % agreed while another 50 %, However asked whether 37 one 
requires a license to operate a boda boda 70%  said no when 30%  said yes. Asked if 
they prefer operating in towns 70%   preferred operating on town and 30%  preferred 
from commercial banks 
You have access to credit facilities 
from Saccos and SMEs 
5%  8% 5% 41% 40% 
Access to credit is based on the 
boda boda business 
35%  41% 3% 10% 11% 
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operating in the rural areas. Asked if saving culture influences ones credit facility 
80% said yes while 20 %  said no this implied the operators had a chance of making 
money out of the operation and hence if they started saving they would improve their 
livelihood more. However, it was important to ensure that the fares charged were 
right and that they were in a location that enabled them to earn money for their 
livelihood. 
 
4.6.5 Availability of money in the bank  
Money in the bank would determine the saving culture of the respondents. This was 
necessary as it would determine whether the boda boda had any extra money to spare 
for saving. This would determine the livelihoods for the boda boda operators.  
Table 4.13 Saving culture of boda boda operators. 
 
Statements  YES NO 
Do you save money in the bank 21% 87% 
Do you save money in the SACCO 65% 25% 
Has boda boda contributed to your improved  savings culture 57% 53% 
Source: Field Survey (2018) 
When the respondents were asked if they had money in the bank 23(21%) said yes, 
they had money in the bank. 87(79%) said no, they did not have money in the bank. 
When asked whether boda boda business had contributed to their improved 
livelihoods, 57(52%) said yes whereas 53(48%) said no. this implied that the 
operators did not have saving. This agrees with Michael Wilkerson, (2010) who in 
his study in Kampala Uganda 42 confirmed that majority riders do not own the 
motorcycle but rented from landlords on fixed lease, leading to job insecurity and 
making it hard to build savings and control their own future. This contributed to lack 
of expansion of their enterprise. 
 
4.6.6 Level of satisfaction of boda boda business through saccos savings 
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The study found it necessary to analyze the levels of job satisfaction for the boda 
boda operators after joining savings groups and saccos. This was necessary as job 
satisfaction determined whether the operators would put in all their earnings in the 
bank or they would just work for the sake of it. The findings are shown in Table 4.14 
Table 4.14:Level of satisfaction 
 
Source: Field Survey (2018) 
A further 57(61%) disagreed 41 to having bank accounts for savings from boda boda 
operations. A total of 69 (63%) of the operators disagreed to having investments as a 
result of boda boda businesses, only 30 (28%) agreed to having investments from the 
enterprise. Another 10(9%) were undecided, 11 (10%) strongly agreed as having 
bought animals from boda boda operation. However 36 (43%) disagreed while 31 
(26%) strongly disagreed. only 10 (11%) were undecided.43 (39%) agreed to having 
bank accounts where they saved their money from boda boda operations. However 
09 (8%) were undecided.77 (70%) disagreed to having partnerships with other 
organizations. 28(25%) however agreed to having partnerships.5 (5%) were 
undecided if they had any partnership. This showed that most of the operators lacked 
savings and investments. This was enough to make them dissatisfied with their jobs 
especially if they compared themselves with their peers in other fields. 
 
4.6.7 Challenges facing sacco members  
In order to find out the challenges facing members in Bodaboda Saccos the 
researcher sought to solicit information that would answer this research question by 
Statements  
 
SA A U D SD 
I have a bank account where I make 
savings from boda boda 
10% 19% 10% 29% 32% 
All investments come from boda boda 
operation  
10% 18% 9% 33% 30% 
I have bank account 20% 19% 11% 26% 43% 
 
I have partnership with other 
organizations 
10% 13% 5% 35% 35% 
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asking the members to rate the challenges they were facing by ticking on a scale of 1 
to 5 
Table 4.15 Challenges facing the Saccos 
 
Source: Field Survey (2018) 
 
According to Table 10 above, when combining the views of those who strongly 
agreed 23(28%) and those who agreed 32 (39%), an overwhelming majority agreed 
that capital availability was a challenge. The responses of members, who were 
undecided 12(14.60%), those who disagreed 10(12.3%) and strongly disagreed (SD) 
5(6.1%) were the minority. This revealed that capital among respondents to start 
Bodaboda business and to be a Sacco member was not easy. Concerning the 
government legislation which should enhance business regulation 37(45.1%) of the 
respondents agreed that the legislation was inadequate, 16(19.5%) were undecided, 
and 23(28%) disagreed while 6(7.3%) strongly disagreed. The researcher revealed 
that the government had failed to put up legislation that would see the operators 
Statements  
 
SA A U D SD 
Lack of enough capital (28%) (39%) (14%) (12%) (6%) 
Inadequate government 
legislation 
(13%) (31%) (19%) (28%) (7%) 
Lack of Proper Project 
Managerial and 
entrepreneurial skills 
(17.10%) (35.40%) (19.50%) (19.50%) (8.50%) 
Unfavourable Insurance 
policy 
(25.60%) (35.40%) (17.10%) (11%) (11%) 
Poor infrastructure (23.20%) (32.90%) (23.20%) (13.40%) (7.30%) 
Untrained and young 
Bodaboda operators 
causing accidents 
(15.90%) (29.30%) (18.30%) (23.20%) (13.40%) 
Inadequate support from 
the Sacco when a 
member is in need 
(22%) (36.60%) (22%) (13.40%) (6%) 
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carry out their business without fear of the law. One interviewed chairperson said, "It 
is always costly to pay for a member to be released by police or in court." These 
findings conform to the findings of Manyara (2013), who observed that a Bodaboda 
operator makes a net income of close to Kshs. 500-1000 daily. The penalty for over-
speeding for any automobile is Kshs. 100,000. Given how much the riders earn these 
laws are far from the reality of what they earn. 
On the issue of lack of proper project managerial and entrepreneurial skills 
14(17.1%) Strongly Agreed while 29(35.4%) Agreed, 16(19.5%) were undecided, 
while 23(28%) disagreed. This revealed that there is a need for more training to 
Bodaboda Sacco members which may foster creativity and innovation within the 
Saccos. This study finding agrees with Mwaura (2010), who observed that 
cooperative entrepreneurship enables members to discover, innovate and initiate 
cooperative effects of higher growth. The results yielded revealed that a good 
number of respondents 50(61%) agreed that insurance companies contributed to their 
problems instead of being part of solutions, 14(17.1%) were undecided about the 
insurance companies causing them financial woes while 18(22%) disagreed that 
insurance companies are part of their problems. The researcher concluded that 
insurance companies take time before they compensate a person however some are 
not straightforward in their dealings. This was supported by a chairperson 
interviewed who said, "In our Sacco, we have lost a motorbike which we owned as a 
Sacco, and now it is two years, and we have not been compensated, every time we 
visit the insurance office they tell us to go the following month."  
When asked whether the road infrastructure poses a challenge to their business 
46(56.1%) of the respondents agreed on poor roads, 19(23.2%) were undecided 
while 17(20.7%) disagreed about the issue of the poor road network. According to 
the researcher, these findings imply that most roads in their area of operation were 
not tarmacked and this caused a major challenge especially during the rainy season 
and dry period. Concerning the issue of young and untrained Bodaboda operators, 
37(45.1%) of the respondents agreed with 13(15.9%) strongly agreeing that their 
involvement was a challenge to them, 15(18.3%) were undecided while 30(36.6%) 
disagreed. The study revealed that there were minors carrying out the business. 
Some would even be involved in accidents since they did not go through the formal 
means of training and even lacked driving licenses. This finding concurs with Edson 
and Tandon (2007), who observed that young motorcyclists below 18 years proper 
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training, riding while they are underage and do not comply with traffic rules. This 
was a challenge to the Sacco since it raised the integrity of the business as well 
scaring the customers away to opt for other means of transport like the taxi's or 
matatus. The study revealed that the young operators were doing their business 
against key statutory laws associated with the safety of motorcycle where one should 
be 18 and over and be able to possess a valid driving license.  
 
On the issue of policy mistreatment, all respondents 82(100%) strongly agreed that 
the police pose a challenge to their dealings. One chairperson said, "Many members 
have complained a lot about how police mistreat them by demanding money in order 
not to arrest them even if they had driving licenses and insurances; others are 
arrested forcing their 51 friends and family members to collect money to give police 
officers to be released." The researcher revealed that Bodaboda operators are soft 
targets for the policemen thus derailing their financial growth. 
Concerning the support from the Sacco when a member was in need 48(58.5%) 
agree there was inadequate support, 18(22%) were undecided while 16(19.5%) 
disagreed. One chairperson said, “A Sacco intervenes financially on personal issues 
after vetting the situation of the member in need because the funds we have are 
limited.” These finding according to the researcher shows that the Saccos encourage 
personal responsibility, independence, and carefulness when Sacco members are 
doing their business. 
 
 
 
4.6.8 Ways of improving economic growth of Bodaboda Saccos 
In order to find out the strategies of improving economic growth of Bodaboda 
Saccos inChuka Municipality , the researcher sought to solicit information that 
would answer this question by asking the Bodaboda Sacco members to rate these 
solutions (training members on saving culture, project management and 
entrepreneurial skills, visitations to other Saccos and deregistration of corrupt 
insurance companies) by ticking on a scale of 1 to 5 where 1 stands for Strongly 
Agree (SA), 2 for Agree (A), 3 for Undecided (UD), 4 for Disagree (D) and 5 
Strongly Disagree (SD).  
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The members came up with the following suggestions to curb the situations they 
were undergoing terming them viable for the success of the performance of the 
Saccos. 
 
Table 4.16: Solutions to the challenges 
 
Source: Field Survey (2018) 
According to the study 57(69.6%) agreed for training on savings, 14(17.1%) were 
neutral while 11(15.4%) disagreed. This revealed how respondents are eager to 
learn. Concerning the training on cooperative entrepreneurship 54(65.8%) agreed, 
15(17.1%) were neutral while 13(17.1%) disagreed. This response reveals that 
majority of the respondents are yearning to learn more about cooperative way of 
doing business after the fruits they have experienced so far. Based on the study, 
when asked about educational visits to Saccos in other counties 50(61%) agreed, 
19(23.2%) were neutral while 13(15.8%) disagreed. This revealed how the 
educational visit to other Saccos was seen to have a positive change towards their 
operationas many said that they would be in a position to exchange a lot of things 
and learn more from the visits. 
Statements  
 
SA A U D SD 
Train members on savings (29.3%) (40.2%) (17.1%) (13.4%) 0% 
Train members on cooperate 
entrepreneurship skills 
(28%) 37.8%) (17.1%) (11%) (6%) 
Educational visits to Saccos in 
other towns 
(22%) (39%) (23.2%) (13.4%) (2.4%) 
 
Deregister corrupt insurance 
companies 
(20.7%) (28%) (22%) (24.4%) (4.9%) 
 
Government to intervene on 
police harassment 
(100%) 0% 0% 0% 0% 
Government to legislate laws 
that protects them 
(50%) (50%) 0% 0% 0% 
Saccos to Join SASRA (64.7%) (29.2%) (6.1%) 0% 0% 
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In the study 40(48.7%) indicated that they agreed on corrupt insurance companies to 
be deregistered, 18(22%) were neutral while 24(29.3%) disagreed. From the 
findings, many respondents have lost the trust of insurance companies. This implied 
that Bodaboda operators had not understood how insurance companies operate thus 
expecting too much without following due procedures. The insurance companies 
also could have been making profits at the expense of less educated Bodaboda 
operators who did not understand their rights. The respondents pleaded with the 
government to intervene on police harassment and to legislate on laws that protected 
them with high measures of 82(100%). From the findings, 77(93.9%) of the 
respondents supported Bodaboda Sacco‟s to be adopted by SASRA while 5(6.1%) 
were neutral. One chairperson said, “SASRA is welcome if it will help us realize our 
economic growth goals.” However, from the interviewed county CEO who was 
asked what should be done for Bodaboda Sacco‟s to comply with SASRA, she said, 
“They may not afford to join SASRA because the license for SASRA is KSh.50, 000 
and KSh. 10,000,000 is the minimum amount of money which a Sacco should have to 
be adopted by SASRA.” These findings reveal that the Bodaboda Sacco‟s cannot 
enjoy the services of SASRA unless the government reviews the policy to 
accommodate Bodaboda Sacco‟s which offer excellent services to Sacco members. 
 
 
 
 
 
 
 
 
 
 
 
CHAPTER FIVE 
SUMMARY OF FINDINGS, CONCLUSION &RECOMMENDATIONS 
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5.1 Introduction 
The chapter presents the summary of the findings; conclusions and recommendations 
arising from the results the study. The chapter also presents the suggestions for 
further research. 
5.2 Summary 
The study sought to answer four research question whose summary of results are as 
follows: 
5.2.1Effects of Self-employment in bodaboda business on youth empowerment  
The study revealed that majority of the boda boda operators (66%) had been in the 
business for a period above 3(three) years. From the findings, the business of 
Bodaboda Sacco‟s was embraced around Chuka Municipality and became very 
popular two years ago since majority had indicated that they had been members of 
their respective Saccos for the last 3 years. This also implies that majority of the 
respondents had experience in the industry therefore were able to provide valid 
information on the industry operations. From the study length of stay could be 
predictive of the age of the Boda bodas in the municipality.Boda boda operators who 
participated in the study (46%) were operating using their own motorcycles while 
52% were employed. This implies that the cost of start-up of boda boda business was 
unaffordable to many youth hence they were not able to operate using own 
equipment‟s. However, only  (66%) boda boda operators wholly depended on the 
business as source of income. One earnings per day majority went home with 
between Kshs 300-500. However, majority have had their ability to meet basic needs 
increasing after they engaged in the BodaBoda business. 83% reported that their 
financial ability was enhanced and hence able to cater for food, shelter, clothing, 
utility bills and school fees, while others were able to make savings after meeting 
their financial obligations. Majority of respondents at 59% observed that the 
proceeds from the boda boda business have had a significant impact on the lives. 
The most important thing most of the respondents reported was that “now” they 
could meet their basic needs.This finding is in agreement with the study by Porter 
(2013) that transport services impacted on poverty alleviation and growth.  
 
5.2.2Effects of Savings Mobilization on youth empowerment  
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Majority of bodaboda operators in Chuka Municipality were members of Sacco‟s. 
The small number that did not belong to any group could be the new operators who 
were still learning their counterparts or those who might have left their former 
groups. Majority of boda boda operators Saccos in Chuka municipality were in 
Sacco‟s with membership between 20-30 representing 58%. The study finding is 
supported by (Mutiso & Behrens 2011) who stated that Boda boda based group 
approach not only enables the youth to accumulate capital by way of small savings 
but also helps them to get access to formal credit facilities. (Mwobobia, 2013) also 
stated that these groups by way of joint liability enable the poor to overcome the 
problem of collateral security and thus free them from the clutches of moneylenders. 
However, only (54%) made their savings in SACCOs while less than a half 
deposited their savings in commercial banks. SACCO officials reported that they 
gave advice to the youth in regard to regular savings, borrowing wisely and paying 
promptly. On the other hand (40%) of boda boda operators started the business 
through their own savings.This shows that either boda boda operators were not 
aware of avenues for obtaining venture capital or finance institutions were sceptical 
in advancing risk capital to youth. Also half of boda boda operators saved the 
amount that a person was willing to save whereas others saved according to their 
strength but not the set targets. It was very clear that Town centre Boda boda Sacco 
and Ndagani Boda boda Sacco ware the best Sacco that encouraged their members to 
save more. They claimed to be loyal to the way they saved in their Saccos. The 
chairpersons said that they encouraged their members to save more and more. In 
case one wanted to withdraw their money, there were minimal amounts that were 
supposed to be left in their accounts.  
 
5.2.3Effects of Sacco’s formation on youth empowerment  
Majority of Boda boda operators in Chuka Municipality indicated that they were not 
at all aware of savings products on offer by various Sacco‟s. Only a small percentage 
of respondents were aware of savings products on offer by various Sacco‟s to great 
extent. However, a vast majority of the boda boda operators had access to business 
support from sacco services and only  (23%) had access to credit facilities from the 
banks. The Sacco managers agreed that boda boda operators can make profits from 
boda boda operation. Asked if saving culture influences ones credit facility 80% said 
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yes which implied that operators had a chance of making money out of the operation 
and hence if they started saving they would improve their livelihood more.  Further 
(61%) did not have bank accounts for savings from boda boda operations. This 
showed that most of the operators lacked savings and investments. This was enough 
to make them dissatisfied with their jobs especially if they compared themselves 
with their peers in other fields.On challenges facing boda boda operations an 
overwhelming majority agreed that capital availability was a challenge. This 
revealed that capital among respondents to start Bodaboda business among Sacco 
member was not easy. Concerning the government legislation, (45%) agreed that the 
legislation was inadequate. The research revealed that the government had failed to 
put up legislation that would see the operators carry out their business without fear 
of the law.  
According to the study 69.6% agreed that there was need for training on savings and 
also boda boda operations were yearning to learn more about cooperative way of 
doing business after the fruits they have experienced so far. This revealed how the 
educational visit to other Saccos was seen to have a positive change towards their 
operations many said that they would be in a position to exchange a lot of things and 
learn more from the visits. From the findings, 93% supported Boda boda Saccos to 
be adopted by SASRA. These findings reveal that the Boda boda Saccos cannot 
enjoy the services of SASRA unless the government reviews the policy to 
accommodate Boda boda Saccos which offer excellent services to Sacco members. 
 
5.3 Conclusion 
Self-employment in boda boda business on youth empowerment 
The business of Boda boda Sacco‟s was embraced around Chuka Municipality and it 
was a very popular because many boda boda operators have been members of these 
Saccos for the last 3 years. Few Boda boda operators were also operating using their 
own motorcycles which implies that the cost of start-up of boda boda business was 
unaffordable to many youth hence they were not able to operate using own 
equipment‟s. Majority of boda boda operators wholly depended on the business as 
source of income. One earnings per day majority went home with between Kshs 
300-500. However, majority have had their ability to meet basic needs increasing 
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after they engaged in the BodaBoda business and their financial ability has been 
enhanced and were able to cater for food, shelter, clothing, utility bills and school 
fees, while others were able to make savings after meeting their financial 
obligations.   
Savings Mobilization on youth empowerment  
On saving mobilization, boda boda operators made their savings in SACCOs while 
less than a half deposited their savings in commercial banks. SACCO officials gave 
advice to the youth in regard to regular savings, borrowing wisely and paying 
promptly. Majority of boda boda operators started their business through their own 
savings. This shows that either boda boda operators were not aware of avenues for 
obtaining venture capital or finance institutions were sceptical in advancing risk 
capital to youth. Also half of boda boda operators saved the amount that a person 
was willing to save whereas others saved according to their strength but not the set 
targets. It was still difficult for some of the operators to access credit facilities from 
financial institutions and this may be as a result of the inconsistent saving patterns of 
some of the operators. Those who received entrepreneurial skills had their incomes 
had gone up. Bodaboda enterprise is one of the programmes that is seen to have 
strengthen the financial ability in Chuka municipality.  
 
Sacco’s formation on youth empowerment 
Majority of Bodaboda operators in Chuka Municipality were not at all aware of 
savings products on offer by various Sacco‟s. Only a small percentage of 
respondents were aware of savings products on offer by various Sacco‟s. However, a 
vast majority of the bodaboda operators had access to business support from Sacco 
services inform of credit facilities. On challenges facing bodaboda operations, 
capital availability was a challenge. There is need for training on savings and also 
bodaboda operations were yearning to learn more about cooperative way of doing 
business after the fruits they have experienced so far and Bodaboda Sacco‟s to be 
adopted by SASRA.  
 
5.4 Recommendations 
 Following the conclusions arrived this study puts forward the following 
recommendations;  
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On Self-employment and youth empowerment 
The Bodaboda Sacco‟s should come up with self-projects to support the Sacco in its 
challenges to meet the targets of the Sacco. The Chuka Municipality should increase 
its support to the Bodaboda Sacco‟s from two motorcycles to giving grants. This 
should be followed by a mechanism from the County government officers that 
evaluate the expenditure to ensure that corruption does not occur in the Bodaboda 
Sacco‟s.  
 
Savings Mobilizationand youth empowerment 
On savings mobilization, the Bodaboda Sacco‟s should be sensitized by the 
Cooperative Ministry to understand the cooperative way of doing business and its 
benefits to members who are direct beneficiaries to develop the society and 
especially Chuka Municipality. This means the formation of a good relationship 
between Sacco members, leaders and the County Cooperative department.  
 
Sacco’s formation on youth empowerment 
The Sacco leaders should advance on project management skills through attending 
workshops and seminars organized by the County government to develop the ability 
on how to run Sacco‟s and solve conflicts when they arise in the Sacco‟s. They 
should benchmark from those Sacco‟s with similar challenges and improve on their 
weaknesses. There is a need for the government to come up with specific policies 
and regulations for all Bodaboda cooperative movements in the country. This will 
improve their corporate way of doing business and enable them to compete with 
other Sacco‟s in the Republic and in the world. 
 
5.5 Suggestions for further studies 
The researcher suggests the following further areas of research  
1) A similar study should be carried in different Municipalities to see if the findings 
will concur.  
2) The researcher recommends that a study be carried out on the influence of 
bodaboda operation on the growth of townships/urban centres within Tharaka Nithi 
County.  
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3) The researcher also recommended that a study be carried out on the motivation of 
bodaboda enterprise. 
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INTERVIEW SCHEDULE FOR BODA BODA OPERATORS 
 
SECTION A: RESPONDENTS BACKGROUND 
1. Age of Respondents 
18-25 years (  ) 
25-30 years (  ) 
30-35 years (  ) 
Over 35 years (  ) 
2. Gender of the Respondents   
Male (  )Female (  ) 
3. Marital status of the respondents  
Single       (  ) 
Married(  ) 
Separated (  ) 
Widowed (  ) 
Any other specify (  ) 
4. Highest level of education 
None (  ) 
Primary (  ) 
Secondary (  ) 
College (  ) 
University (  ) 
Any other specify (  ) 
 
SECTION B:BODA BODA SELF-EMPLOYMENT ON YOUTH 
EMPOWERMENT 
1 Working Experience as a boda boda operators 
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Less than one year (  ) 
Over three years (  ) 
No comment (  ) 
2. Do you own the Motorcycles you use? 
Employed (  )   It mine (  )   No comment (  ) 
3 Do you depend on boda boda business for your daily income? 
Wholly (  ) 
 Partially (  ) 
Not at all (  ) 
4 What is your approximately income per day? 
Ksh 100- 200(  ) 
Ksh 200-300(  ) 
Ksh 300-500(  ) 
Ksh 500-1000(  ) 
Over Ksh 1000(  ) 
5. Each of the statement below seeks your view on self-employment. You are to 
express on four point scale the extent of agreement both on the feeling expressed in 
each statement and your own optional feelings. 
 
 
 
Statements  To 
some 
extent 
To a 
large 
extent 
To no 
extent 
No answer 
Has bodaboda business enabled 
you to meet your basic needs? 
    
Bodaboda business has enhanced 
my financial ability 
    
Bodaboda business has enabled me 
to buy Food, clothing, utility bills, 
school fees and  shelter 
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6. You are requested to state your level of agreement in relation to each of the 
given items on a five-point Likert scale. Insert a tick (√) in the most appropriate 
column. The five points are: Strongly Agree (5), Agree (4), Undecided (3), Disagree 
(2), Strongly Disagree (1) 
 
 
SECTION C: SAVINGS, MOBILIZATION ON YOUTH EMPOWERMENT 
1. Are you a member of a boda boda Sacco? 
Yes (  ) 
No (  ) 
 No comment (  ) 
2 What the membership of your boda boda sacco 
1-10(  ) 
10-20(  ) 
20-30(  ) 
30-40(  ) 
Above 40(  ) 
3.Where do you do group savings ?................................................... 
Sacco (   ) 
Statements  
 
SA A U D SD 
The business generates enough 
money to sustain me and my family 
     
Savings from the business have 
enabled me to grow the business 
     
The proceeds from this business have 
enabled me to develop myself 
 
 
    
Proceeds from the bodaboda business 
have had a significant impact on the 
lives of the bodaboda operators 
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Bank (    ) 
Others (  ) 
4.Where did you get funding for your boda boda business 
Own savings 
Loan 
Others 
5. What is your mode of savings in the Sacco‟s 
Groups target (  ) 
The much am willing to deposit (  ) 
6. How often do members do savings as per Sacco?  
Weekly (  ) 
Monthly (  ) 
7. Has the Bodaboda operators been taught entrepreneurial skills and credit facilities 
Yes (  ) 
No (  )  
Not sure (  ) 
SECTION D: SACCO FORMATION ON YOUTH EMPOWERMENT 
1 To what extent are members are aware of the various savings products available 
Very great extent (  ) 
Great extent          (  ) 
 Moderate extent (  ) 
Less extent          (  ) 
Not at all          (  ) 
2 Have your members been supported through Sacco‟s on technical and financial 
support? 
Yes  (  ) 
No   (  ) 
No comment(  ) 
3. Do you have access to credit facilities through the Sacco‟s . 
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You are requested to state your level of agreement in relation to each of the given 
items on a five-point Likert scale. Insert a tick (√) in the most appropriate column. 
The five points are: Strongly Agree (5), Agree (4), Undecided (3), Disagree (2), 
Strongly Disagree (1) 
 
 
 
 
4. As a Sacco leaders, you are requested to state your level of agreement in relation 
to each of the given items by say yes or No 
Statements  YES NO 
The operators are able to make profits out of boda boda business   
Do they require a license and to operate boda boda   
Given a chance would the operators prefer operating in town   
Does the saving culture affect one‟s credit facility?   
 
5.Where do you save and what is your savings culture? 
Statements  YES NO 
Do you save money in the bank   
Do you save money in the SACCO   
Has boda boda contributed to your improved  savings culture   
 
 
 
Statements  
 
SA A U D SD 
You have access to credit facilities from 
commercial banks 
     
You have access to credit facilities from 
Saccos and SMEs 
     
Access to credit is based on the boda boda 
business 
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6. What is your level of satisfaction of boda boda business through saccos savings  
You are requested to state your level of agreement in relation to each of the given 
items on a five-point Likert scale. Insert a tick (√) in the most appropriate column. 
The five points are: Strongly Agree (5), Agree (4), Undecided (3), Disagree (2), 
Strongly Disagree (1) 
 
 
 
7.What are the main challenges facing Sacco members? 
You are requested to state your level of agreement in relation to each of the given 
items on a five-point Likert scale. Insert a tick (√) in the most appropriate column. 
The five points are: Strongly Agree (5), Agree (4), Undecided (3), Disagree (2), 
Strongly Disagree (1) 
Statements  
 
SA A U D SD 
I have a bank account where I make 
savings from boda boda 
     
All investments come from boda boda 
operation  
     
I have bank account      
I have partnership with other 
organizations 
     
Statements  
 
SA A U D SD 
Lack of enough capital      
Inadequate government 
legislation 
     
Lack of Proper Project 
Managerial and 
entrepreneurial skills 
     
Unfavourable Insurance 
policy 
     
Poor infrastructure      
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8. In which ways can Bodaboda Saccos business be improved for economic growth 
of youth in your views. You are requested to state your level of agreement in relation 
to each of the given items on a five-point Likert scale. Insert a tick (√) in the most 
appropriate column. The five points are: Strongly Agree (5), Agree (4), 
Undecided (3), Disagree (2), Strongly Disagree (1) 
 
 
 
 
 
 
 
Untrained and young 
Bodaboda operators 
causing accidents 
     
Inadequate support from 
the Sacco when a member 
is in need 
     
Statements  
  
SA A U D SD 
Train members on savings      
Train members on cooperate 
entrepreneurship skills 
     
Educational visits to Saccos in 
other towns 
     
 
Deregister corrupt insurance 
companies 
     
 
Government to intervene on 
police harassment 
     
Government to legislate laws 
that protects them 
     
Saccos to Join SASRA      
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APPENDICES 
 
APPENDIX I: INTRODUCTION LETTER 
 
Dear Respondent  
RE: REQUEST FOR QUESTIONNAIRE ADMINISTRATION 
 My name is Bosco Murithi, a student at the Management University of Africa 
(MUA) Nairobi. I am conducting a research on the influence of Bodaboda Business 
on youth empowerment in Chuka municipality. Despite the recording of your 
responses, the information you will give will be kept strictly confidential and not be 
disclosed to anyone. You are under no obligation to answer any question that you are 
uncomfortable with.  
Thank you  
Yours faithfully  
 
 
Bosco Murithi  
 Student (MUA) 
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APPENDIX II: WORK PLAN 
 
Activity/ 
Time 
Jan-
May 
2018 
June 
2018 
July 
2018 
Aug-
Sep 
2018 
Oct 
2018 
Nov 
2018 
Preparations 
 
      
Literature Review       
Proposal 
Development  
 
      
Proposal 
correction and 
Presentation  
 
      
Pilot Study       
 
Data Collection, 
analysis and 
Presentation 
      
Project Writing 
and submission  
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APPENDIX III: BUDGET 
 
ACTIVITY QUANTITY UNIT 
COST 
TOTAL COST 
PROPOSAL WRITING 
i. Stationery-foolscaps 
ii Flash disk 
iii. Typesetting  
ivPrinting 
v Binging 
vi. Transport and subsistence 
vii. Literature Review Internet  
 
4 reams 
1(4GB) 
52 pgs. 
52 booksx12 
12 copies 
30 days 
10 days 
 
500 
800 
30.00 
10.00 
50 
500.00 
500.00 
 
2,000.00 
800.00 
1,560.00 
6,240.00 
600.00 
15,000.00 
5,000.00 
Subtotal   31,200.00 
PILOTING 
i. Typesetting students‟ questionnaires 
ii. Printing Student‟s questionnaires 
iii. Typesetting Teachers‟ questionnaires 
iv Printing Teachers‟ questionnaires 
ii. Transport & subsistence 
 
4 pages 
30 copies 
6 pages 
6 copies 
2 days 
 
30.00 
20.00 
30.00 
 
 
 
120.00 
600.00 
180.00 
360.00 
10,000.00 
Subtotal   11,908.00 
DATA COLLECTION 
i. Typesetting questionnaires 
ii. Printing questionnaires for 
students 
iii. Printing Questionnaires for 
teachers 
iv. Transport& Subsistence 
v. Data Analysis 
 
36copies 
330copies 
66 copies 
25 days 
 
50.00 
20.00 
60 
2,500.00 
 
1,800.00 
6,600.00 
3,960.00 
62,000.00 
15,000.00 
Subtotal   89,360.00 
THESIS PREPARATION 
i. Typesetting  
ii. Printing project  
i. Document  Binding 
iii. Transport and other logistics 
 
80 pgs. 
12 hard copies 
12 Copies 
10 
 
30.00 
800.00 
600.00 
1,000 
 
2,400.00 
9,600.00 
7,200.00 
10,000.00 
Subtotal   29,000.00 
TOTAL    161,468.00 
CONTINGENCY (10%)   16,468.00 
GRAND TOTAL   177,936.00 
 
74 
 
 
 
